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EXECUTIVE SUMMARY

The project entitled “Credit Card Services of commercial banks in Nepal ” is

intended to meet partial fulfillment of the requirement for the Master’s degree in

Business Studies.

Himalayan Bank Limited is the first bank to issue Nepali Credit Cards as well as

the first issuer to include the applicant's photo for its VISA Cards. The addition

of the bank photo uniquely provides a means of verification for vendors unlike

cards by the other banks. Nevertheless, HBL has facing problems and challenges

in present days.

The focus of this study is on study of development aspect of credit card business

in Nepal with special reference to Himalayan Bank with the given infrastructure

and level of computerization industry. The study deals with the variables which

influence the card business and diagnostic approach is made to find out the

challenges faced and prospectus ahead. An attempt has been made to find the

capitalization rate.

In this study the performance of Himalayan Bank Limited and other banks has

been analyzed based on the secondary data. The source of data and information

are annual report of HBL, website of HBL, questionnaires, interviews etc. Every

studies and analysis often have some limitations, as it is to be accomplished under

certain constraints, circumstances and certain time limits. There will of course be

some limitations in this study beyond its descriptive nature. The lack of time,

lack of statistical techniques, and lack of experiences of field study are the major

limitations. Most of the data used in this study are of secondary nature, thus, the

completeness and accuracy about facts about principal organization and its

transaction completely rely on that information, which are provided to the

researcher.
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