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ABSTRACT

This research is basicaly a study of language used in vacancy advertisements
from the point of view of their peripheral and structural features. The main objectives of
the study are to explore the physical features of vacancy advertisements like various uses
of headlines, content, frequency of vocabularies and style of writing and to analyze the
structures used in them in terms of sentence type, tense, voice, aspect and sentence
length. The sample population consists of eighty copies of vacancy advertisements
published in four newspapers namely ‘The Kathmandu Post’, ‘The Times of India’, ‘“The
New York Times” and ‘The Times’ which are published from Nepal, India, UK and USA
respectively.

The thesis consists of four chapters; the first chapter is the introductory part and
sets the background of vacancy advertisements concerning with mass media. It aso

contains review of the related literature, objectives and significance of the study.

The second chapter presents the methodology adopted for the study. As the
research is based on the vacancy advertisements, samples for the study are collected from
different newspapers and chosen purposively to include the varieties of them. Altogether

eighty samples are selected including twenty items from each of the newspapers.

The third chapter deals with the presentation, analysis and interpretation of the
selected data. The data have been presented and analyzed descriptively with the help of
tables. Finally, in the fourth chapter, findings of the study are summarized with some
recommendations and pedagogical implications; the research is concluded with the
findings that under the peripheral features varied use of headlines is preferred. Major
word class vocabularies are dominantly used with bullets, tables and logos to mark them
distinct from other kind of writing. Structura features on the other hand, have been
concluded with the findings that complete sentence with simple sentences are found
highly used and they are followed by €lliptical sentences. Use of active voice and non-

post tense with simple aspect is preferred in writing and the average sentence length is



Sixteen words per sentences. On the whole the style of writing is informal because it
contains abbreviations, short forms and technical terms which are specific in vacancy

advertisements only.
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