CHAPTER–I
INTRODUCTION
1.1 	Background of the Study 
[bookmark: 3]Tourism is one of the most thriving industries in Nepal. It is the large foreign currency earner and employment provider. The sector has provided good employment opportunities to a large number of people both skilled and unskilled. It is due to these reasons that tourism industry is one of the successful stories in the development of Nepal's tourism industry. Nepal is beautiful Destination for international tourists. The snow capped mountains, rich culture of Nepalese, scenic places, rivers, lakes, flora and fauna, historical monuments, different pilgrimage beliefs, bilingual, and hospitable people are the main attractions for the foreign visitors. Nepal located in South Asia is one of the small countries in the World. It is situated between big Countries like China and India. It is land locked specially called India locked country, because only north side is bounded by China other three sides bounded by India. Its total Area is 1, 47,181 sq km. In addition, spread over 80004 to 88012 east longitude and 20022’ to 30027’ north altitude. Topographically, Nepal is divided into three regions: The Himalayan region, Mountain region and Terai Region. The Himalayan region account for about 15 percent of the total land area and altitude 4,877m- 8,848m and including 8 of 14 highest summits in the world; where exceed an altitude of 8,000m peaks such as Mt.Everest, Mt Annapurna, Mt. Dhaulagiri, and others. 2 Mountain region accounts for about 68 percent of the total land area has an altitude range up to 4,877m from chure - Siwalik range. Terai region, the low land Terrain occupies about 17 percent of total land area of the country. By another ways,the country is divided based on watershed area, in three Zones, as Koshi, Gandaki and Karnakli. Politically the country is separated into five-development region, 14 Zones and 75 districts.
Tourism sector is one most important sector of economy to overcome country from vicious circle and poverty. It is not only contributed to earn of foreign currency, helps to develop small cottage industries and creates the opportunities to employment. US $168100000 foreign exchange was generated from tourism in 1999AD. By 4, 81, 04 tourist were visited Nepal in the period and 80 thousands of people are employed in this sector. It has shared 15.9 percent earning of total foreign currency and 3.6 percent in GDP inthe year. This sector is severally victimized by the unsecured condition of the country. That is caused to downward rate was 23 percent of visitors and 23.8 percent revenue in 2003 A.D. (Economic Survey, 2003) 
With worldwide increasing trend of tourism, Nepal should catch that opportunity that would comparably benefits to our economy. The country can improve the economy from advancing the sector by using her potential resources of tourism. So Nepal holds great prospective of tourism. There is need of suitable plan and policy for required management and marketing. The country has done some efforts for promotion tourism but those are not enough. Various beautiful destinations have not visualized and presented for tourism perspective, which would help to develop the economy of the concern destination. Nepal is predominantly a rural society with rich cultural and ethnic diversity. 
Janakpur (Birthplace of Sita) situated the 390 kms east from Kathmandu. Janakpur is the great pilgrimage place and famous as the birth place of Sita, the consort of the lord Ramchandra and the heroine of great Hindu Janakpur is located in the Terai, alluvial , forested and marshy terrain at the base of Himalayan mountain range. The major rivers surrounding Janakpur are Dudhmati,Jalad,Rato ball at and Kamala. Janakpur famous for its temple and the numerous which carry significant pilgrimage important the best time to Janakpur is from September to March as the weather is pleasant and served festival for during this period.
1.2 Statement of the Problem
Nepal is a multiethnic, multilingual, multi pilgrimage country. Every culture possesses its own type of attitude, norms, values, perspectives and perceptions of the society. In the general observation, some cultures are dynamic and progressive and some others are static and conservative under the similar circumstances in terms of climate, geography and resources.  Janakpur had to face many problems in the course of development as well in the promotion of tourism industry. Though there are many possibilities and opportunities of tourism development it has become problems task to monetize the benefits by standardizing the development. Similarly, it has also been unable to generate huge benefits from tourism. The need for tourism planning arises because of the sheer importance of the tourism industry. Janakpur has multidimensional prospects for developing tourism. There are no macro and micro level studies made so far related to tourism in this virgin land. My research has totally devoted to study the status of pilgrimage tour in Janakpur. The research problem of this study is to assess the status of pilgrimage tour in Janakpur. This problem may be stated in the form of the following questions:
· What is the status of pilgrimage tourism in Janakpur?
· How pilgrimage tourism has brought socio-economic change in Janakpur?
· What are the problems and prospects of religion tourism in Janakpur?
1.3 Objective of the Study 
The general objective of this study is to examine the status in Janakpur, analyze to the problems and prospects of tourism in study area. The specific objectives of this study are as follows:
· To examine the status of Pilgrimage tourism in Janakpur 
· To compare the socio-economic change of pilgrimagetourism in Janakpur 
· To identify the problems and prospects of pilgrimage tourism in the study area
1.4 Importance of the Study 
The present study aims to analyze the problem and prospects of tourism development in Janakpur. The salient significance of the study is that Janakpur, being rich in tourism resources but the people do not know about uniqueness and beauties of Janakpur. Tourism also support to a number of indigenous industries and services, or creating direct, indirect and induced employment opportunities. Janakpur has been looking forward for tourism development.
This study visualizes and addresses Janakpur as one of the prospective and unique place of glories, land of culture, and valley of lakes and temples. Expansion and explanation of more tourism destination and resources will help to attract more number of tourists. This sector will be benefited by tourism promotion activities adopted by central level and local level. This case study of Janakpur will help to think and do about tourism promotion program and plan for government, other stakeholders and develop as famous tourism destination. 
1.5 Limitation of the Study 
The study is based on the data available from the field visit of the study area. 
· This study has not covered the other activities, except tourism activities and products. 
· This is completely an academic work as such there are enormous challenges during field work.
· It may not be applicable to all tourism destinations in Nepal because of its pilgrimage place and Rail way. 
1.6 Organization of the Study
This thesis report is divided into six sequential chapters. Each chapter is further divided into sub-heads as per the need. The first chapter deals with the introductory part of the research topic. It includes the background, statement, objectives and the significance of the study. The second chapter deals with the literatures and the review. Similarly, the third chapter is all about the methods applied for the research. It includes research design, the study area and it’s rationale, unit of analysis, universe and sampling, nature and sources of the data, data collection techniques, data analysis and interpretation, reliability and validity of data, limitation of the study and the ethical considerations. Fourth chapter deals the study area presentation of data, analysis of data using different tools and findings of study. Chapter fifth contains the summary, conclusion and suggestions of the study.



CHAPTER-II
LITERATURE REVIEW
2.1	Introduction
The origin of the "tourist" date base to 1292 AD It has derived from the word "tour" , a deviation of the Latin world "tounus" meaning a tool for describing a circle or a turner's wheel. In the first half of the 17 the century, the term was used for traveling from place to place, a journey, an excursion a circuitous journey touching the principle parts of a country or region. (Dhungana, 2006)
Tourism is travel for recreation, leisure, pilgrimage, family or business purposes, usually for a limited duration. Tourism is commonly associated with international travel, but may also refer to travel to another place within the same country. The World Tourism Organization defines tourists as people "traveling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes".
Tourism has become a popular global leisure activity. Tourism can be domestic or international, and international tourism has both incoming and outgoing implications on a country's balance of payments. Today, tourism is a major source of income for many countries, and affects the economy of both the source and host countries, in some cases being of vital importance.
The person who is supposed to leave his/her hometown in order to visit a different area for the purpose of leaving an experience of shopping, entertaining, visiting, cultural & historical attractive having fun and so on the condition that (subject to) she/he should return to his/her own place, stay no longer than 12 months, make use of a tourist activity and spend his/her on money.
Tewari (1994) has summed up the concept of tourism as a movement of people to various destinations has two components, journey and stay, both of which take place outside the normal area of residence and work. The movement is of a temporary nature and for a short duration, which distinguishes it from migration. It gives rise to activities at the destination, which are distinct from those of resident population of the place visited. The main motive for participation in tourism is largely recreation and the visit is made for the purpose other than seeking permanent residence or employment remunerated from within the place visited. Tourism, in the pure sense, is essentially a pleasure activity and involves a discretionary use of freely disposable incomes and free time.
The tourism society in Britain attempted to clarify the concept and defined in 1976 as: “Tourism is the temporary short-term movement of people to destination outside the places where they normally live and work, and their activities during the stay at these destinations, include movements for all purposes, as well as day visits or excursions (Bhatia, 1994).
Green tourism is a concept which originated in France many years ago, and contrasts White tourism (based on snow resort) and Blue tourism (based on lake side resorts). The French, however, now use the term ‘Rural tourism’ because the term Green tourism’ is an inadequate general term for the most desirable kinds of rural tourist development (Ward, 1991). Rural tourism includes farm-based holidays but also comprises special-interest nature holidays and ecotourism, walking, climbing, and riding holidays, adventure, sport and health tourism, hunting and angling, educational travel, and arts and heritage tourism, and in some areas, ethnic tourism (Lane,1993:10). There is also a large general-interest market for less specialized forms of rural tourism. This area is highlighted by studies of the important German tourism market, where a major requirement of the main holiday is the ability to provide peace, quiet and relaxation in rural surroundings (Studienkreis fuer Tourism, 1987). In short, rural tourism is tourism which takes place in the country side (Kunwar, 2010).
Generally, tourism denotes the movement or journey of human beings from one place to another, whether it is within one’s own country or other countries, for various purposes. The popular word “Tourism” of the present day is derived from the French word “Tourism” which originated in 19th century and was popularized in 1930s, but its significance was not fully realized until totally when tourism has a wider meaning and significance.  (Gurung, 2007)
Tourism is the important tool for rural poverty reduction, uplifting living standards and socio-economic tool for conservation and national development, of course, if it understands in its depth and wide. Modern world is specializing in every aspect, but tourism is the sector where every entrepreneur becomes tourism experts without having its depth and wide knowledge. It is like a medical shop holder, pharmaceutics or a dispenser who is treating a heart patient. Since a dispenser is not qualified to treat any diseased patient, how could a tourism entrepreneur become a national tourism development seeker,it's a time to think. A master-mechanist of Toyota motor Car,having 35 years of experience in repairing, will confused to repair Mercedes,Skoda or Lade vehicles and will never be able to develop new model in the vehicles, whereas an automobile engineer, as a technician, always understand the mechanism of vehicles and would able to gear of its development . Similarly, tourism is a technical subject. Until and unless the concerns recognized its technicality, tourism in Nepal will never be success in real terms, but has to struggle for half a million and that is for unrecoverable natural and socio- cultural calamities (Tuladhar:2008). 
"A person having no residence of occupation in India whose stay in India does not ordinarily extend beyond three months and who has no other objectives in visiting  India than recreation and sightseeing .(Kaul1994),Tourism and the Economy). From above discussions it concludes that the tourism means the inflow of tourist in foreign countries as within and stays in any part of the country for certain limited periods for pleasure and enjoyment. In fact tourism is an industry based on human motives. So it is said a tourist can be defined as a person who leaves his country for certain period and make tours to different foreign countries for the purpose of sighs seeing and recreation."
People have traveled for many different reasons. Tourism as an industry, however, began to flourish after the Second World War, with per capita incomes in the developed countries increasing significantly and the development of efficient masseurtransport. The tourism industry the largest in the world and is a complex one. The demands of international tourists, the consumers- and of international destinations, the producers - are bridged by the tourism industry. The industry consists of a wide range of enterprises supporting the mass movement of people across varied areas within a country and across international boundaries, including a variety of wholesale and retail outlets for hotels, airlines, tour operators, etc. The tourism industry sells a unique product, often called an invisible export. The product may be sold and consumed locally, but foreigners, i.e., the external market, consume it. Nepal is one such popular destination for tourists from all over the world. (ICIMOD, 2000) 
In the ancient time, the main motivations for tourism were trade, Pilgrimage and conquest until the First World War travel was the privilege of a small segment of society. During the First World, people did not have mobility and they were confined within specific place for four years. After the second world, the industrial revolution brought the change in economy, life style and urbanization (Bhatia, 2003).
At the time the introduction and development of railways has a profound effect in transport which resulted in the growth of travel. The first rail link between Liverpool and Manchester started in the year 1830. The rail Network, at the beginning used to carry the goods. After sometimes, it started carrying the passengers and became a means of mass movement. The birth of the organized rail travel and concept of tokenism came in the year 1641. The man behind this idea was Thomas Cook, who is known as a pioneer and greatest travel organizer of that time from the year 1863. Mr. Cook conducted circular tourism of Scotland with almost 5000 travelers in a season (Satyal, 2002)
In 1925, International tourism association (ITA) was step up to make tourism widespread. The main objective of ITA was to promote the Global development of tourism. Then the International union of official travel organization (IUOTO) was established (WTO). Now, it is managing all types of International problem is related with tourism.
The concept of modern tourism began with the beginning of holiday along with the extra pay for the workers. The united state passed the holiday pay act in 1983. Now, it has been implemented all over the world. The year 1945 became remarkable for rapid increase in both domestic and international tourism.
2.1.1Development of Tourism in Nepal
Tourism development and its importance as a social and Economic force had not then received the impetus as it is receiving today. First five year plan (1956-1961) was formed which enclosed provision for tourism for the first time in the history of Nepal. This can be taken into account as the down of tourism development in Nepal. As a consequence of swift accomplishment in this sector, the tourist development board set up by his majesty government November, 1957 in accordance with the relevant provision of the development act of 1956. But the Board alone did not seem to fulfill the requirements needed to man and manage the tourism Industry to its fullest. This contributed to creation of department of tourism is 1961 within ministry of public works, transports and communication. It was in 1967 that the department of tourism was transferred of wing of ministry of commerce and industry. Tourism regarded as a peripheral activity. The allotment made for this sector in the first plan was poor in terms of total outlay. Tourism was left behind as and seemingly segment whose importance was not be rightly valued.
Tourism development brings benefits new business and jobs, additional income, new technologies, greater environmental and cultural awareness and protection improved infrastructure and it carefully planned and controlled, improved land use patterns (Satyal, 2002).
Nepal is a paradise with an infinite variety of interesting to see. Nepal has many things to offer the visitor, the flourishing of art and architecture demonstrated by the temples of Kathmandu valley, the beauties of nature by the soaring peaks of Mt.Everest and other mountains not so high perhaps, but over more spectacular in appearance such as Machhapuchre and Amadablam. Besides these there is the mount Gauri Shankar, believed to be the home of lord Shiva and his consort, Goddess Parvati,the Ganesh Himal, referred as the home of the elephant God Ganesh. As a matter of fact, draped along the greatest heights of the Himalaya, Nepal is the land of eternal fascination, a land of ancient history, colorful culture and peoples, superb scenery and some of the best waking trails on earth.
Nepal is the multi pilgrimage country but religions are seen to have majority they are Hinduism and Buddhism. These religions have co-existed amicably for centuries and many people perform both pilgrimage festivals that spill in to the street of the cities and the valley accompanied by great deal of favor and gaiety. For each and every visitors Nepal not only offers its ancient culture and architecture, splendid mountain views adventure opportunities through its mountains, jungles and river. It the area of trekking, jungle safari and rafting and it offers the easiest and the shortest route to Tibet. Since the opening of Tibet, the route from the Kathmandu has became increasingly popular. There is no seasonal hazard in traveling through this beautiful Himalayan country. This makes Nepal a delightful visit that one can come here in all and every season (Satyal, 2002).
In reality, It is not only a geological mosaic but also a human mosaic. It has a population divided into various ethnic groups speaking different languages and dialects. Due to topographical difference they put different costumes and ornament at different places. They peacefully co-exist and this character of the nation has created an astonishing Nepali culture. Hinduism and Buddhism are equally honored in Nepal and the blending of the two religions in one entity has inspired and created the distinct culture of its own. The reality of this   uniqueness can be seen in the everyday life of the people and in the works of arts and architecture.
The enduring product of God the combination of natural beauty along with the artistic creation of man bonds to Nepal a charm and individuality which is distinct and unique-so Nepal provides visitor with an opportunity to enrich though of history and culture by exploring land with rich religion and culture. In Nepal really cultural center where the existence of spiritual and cultural treasures bless each and every visitor by paying with a rich religion and heritage Nepal has a culture nourished by the fusion of Hinduism and Buddhism since a civilization stretching back to thousands of years. Religion is an integral part of Nepali life. Main pilgrimage creeds namely Hinduism, Buddhism and Bhaisnava, Sakta, Math in both Tanric Nontantric forms prevalent in Nepal. Nepal has a tradition of pilgrimage tolerance. Hinduism and Buddhism are the two religions of Nepal, which exist simultaneously in an amicable and harmonious way. Among the wealth of varied attractions are the temples, stupas, monasteries, Pilgrimage sets pilgrimage edifies and the historical monuments, which are found in all parts of the country. 
The great Himalayan peaks drag its majestic length on long its northern fringe topped by 8848 meter Mount Everest, the highest peak in the works. When visitors travel to the ancient Pilgrimage sites to Nepal, lying in the lap of Himalayas seeing shrines ad sculptures standing as they hence for centuries. In this land the existence of spiritual and cultural sites in the serene atmosphere in the remote Himalayan regions make it depart from the other places in the worked. Due to its serene and lovely atmosphere Nepal is regarded as the best place for meditation and penance by the sages and saints of all ages. They came for meditation and peace in the Himalayas. That is why, the faith and images of Gods and Goddesses are to be seen everywhere. Here are many Pilgrimage sites in the lap of Himalayas, producing secret massages lying away for ages in the unique beauty of vast mountains deep and calm that mark beauty and allure at all these Pilgrimage sites. Religion has played an important role in molding the outlook, attitude and ways of life of the people which gives distant cultural identity (Satyal, 2002).
2.1.2   Muktinath Pilgrimage Site
One of the popular Pilgrimage sites in the Himalaya is Muktinath. It is located in the district of Mustang-north western Himalayan region. The temple of Muktinath is situated at the altitude of 3749 meters above the sea level. This is famous for the temple dedicated to lard Vishnu or Muktinath or lord of liberation. This holy place is accessible from Pokhara either following the 10-14 day trekking trail or air service up to jomsom and short distant trek from there. Jomsom and Muktinath make splendid on week trek from Pokhara. The trekking route provides a vast panorama of guttering Annapurna Massif as cruel as the glimpse of the world's deepest gore flanked by the Annapurna and Dhaulagiri ranges. Muktinath or the lord of liberation is mentioned in Hindu purans and Buddhist sutars. This holy spot is hold sacred by the both Hindus and Buddhist. The man temple is pagoda shaped and id situated on a high mountain range. Actually it is located about 18 kilometers north-east of Jomsom.
The principal duty of Jwala Mai (Goddess of flame) is housed in pagoda temple. There is also Buddhist monastery near to the temple. There are 108 waterspouts. The Jwala Mai temple has spring and an eternal. Flame burning on the ground in front of a stone alters. Hindus regard this temple as the seat of other form of lord Vishnu, the preserve of the Hindu world. Lord Vishnu is represented by a Saligram (ammonite fossil) in the holy shrine of lord Muktinath. A bath in the 108 waterspouts is a must for the pilgrims to wash away all their sins. The area around Muktinath is known as Muktichhetara place of liberation and is filled with Saligrame.
The holy Muktinath Pilgrimage site highlights the peaceful co-existence of all religion in Nepal. There are also Helicopter services on request. There are rest- houses, lodges and restaurants at nearly, the best months to visit Muktinath are Jesth (may-June) and Magh (Jan-Feb). Mela (fair) is also observed here on that occasion (Khatri, 1982).
2.1.3 Gosai Kaunda Pilgrimage Site
The sacred Pilgrimage spot is GosaiKunda, which is situated on altitude of 4,380 m. to north of Kathmandu in the Himalayan region. This is holy lake and the most important place of Pilgrimage. The holy lake lies the north east of Helambu. The best approach to GosaiJund is through Dhunche -enreached by High Mountain on the north and the south and by higher landscape on the east west, this lake is ground and picturesque. On the east and west of this Kunda, there are nine famous lakes such as Saraswati Kunda, BhairavKunda, Surya Kunda, Ganesh Kunda etc. This holy Kunda (lake) is considered to be created by lord Shiva. When lord Shiva swallowed venom, it caused a burning pain in his throat. It order to cool himself from the dangerous poison, he thrust his trident into a mountain to receive cold water quench. This lake is believed to be a place to receive lord Shiva's thrust. There is a large rock in the middle of the lake, which is regarded as Shivasidal and exactly gives on impression of big person lying in the lake.
This holy Kunda lied in the region of Ganesh Himal. Pilgrims congregate in big numbers on the occasion of Dasahara and Sravanapurnima (August Full moon day) lodges and small hotels are available for the pilgrims. The route goes through Dhunche (1,866m) which is connected by road from Kathmandu. Then, the Syabruvillage, GhoraTabela (3,048mts) KyomgginGompa, lama hotel Singh Gompa high above the Trishuli and after passing this places GosainKunda arrives. The famous holy lake of GosainKunda is in harsh granite surrounded by the forest lying far below. Here every year the pious devotees of lord Shiva ravel to this holy place of worship. The drivingly image of God emerged deep in the water of ice-cold Kunda. This another very famous pilgrimage place. Of Hindu shrines which stations in the Alpine region of the Himalaya like Amaranth in Kashmir, and the mouth cow, the source of the sacred Ganges at Badrinath in Kunaun, Gosainthan is equally revered by all Hindus



2.1.4 	SwargeDwari Pilgrimage Site 
Equally famous Pilgrimage site is SwargeDwari. This holy place is located 26 kilometers west of Khalang Bazar; administrative headquarters of Pyuthan District. SwargeDwari signifies the meaning of the gate to heaven and is the most important places of Pilgrimage in Nepal. This sacred place was selected by the saints and sages for the pace of meditation since the antiquity. It is the fumed spot where Ball Tapaswi (child sage Padmagiri) also meditated. This great child sage is known as SwargaDwariMahaprabhu who made this place known as a sacred Pilgrimage site. Many sants and ascetics practice meditation even today in this place living in cave where SwargeDwari attained perfection of sage head. SwargeDwari is located 450 kilometers in western Nepal in Pyuthan District at Khaal about 210 meters hight altitude. It is belived that this place is known as a sacred Pilgrimage site. Many saints and ascetics practice meditation meditation even today in this place living in caves where SwargeDwari attained perfection of sage head.
SwargeDwari is located 450 kilometer in western Nepal in pyuthan District at Khaal about 2121 meters height altitude. It is believed that this place is knows since themahabharattime. Pandavmede their way to heaven by practicing pilgrimage penance forms here to haven and so it is known as the “gate to heaven”. This place is located on the top of the mandevi River and there are dense forest and deadows all around it. At the top of the ridge, there is a temple of SwargeDwari, rest houses for the piligrims, police and health post. All the temples of decorated artistically and full of flatting flange. There are image of swargedwarimahabhabu, big fireplace of making pilgrimage sites and shivapanchayan, Devi, panchayan, VishnuPanchayan, Surya Panchayan, Ganesh Panchayan etc. Noteworthy of all the places, is the place of meditation of Swarga SwariMahabhabhu and the way the great sage used to go for bath in the Mandevi River. There are meadows for grazing the hundreds of cows kept by this sacred place.
The very surrounding of the place is attractive due to its composition of pilgrimage environment. By seeing the yellow color clad ascetics and the pathsala (school) for all of them and the people gathered for pilgrimage attainment. Here especially in the month of BaisakPurnima (Full moon) and KartikAunsi (New moon) Melas (pilgrimage fairs) are occurred, which provide pilgrimage, cultural and historical importance attached to it. Geographically and physically this place is also attractive as the mountain of Gulmi and Argakhanci in the east, the natural vistas of the district of Dang and Rolpa in the west, the snow-clad Himalayan sights of the Rolpa and Baglung in the north and the unique views of Dang and Arghakhanci in the south. There is possibility of viewing the night sights of the uttar Pradesh, India in the fair weather in night by seeing the lights glowing in the area form the top. The sight of the Himalayas, lowland hills this sacred place.
2.1.5	Manakamana Temple
Manakamana is one of the most popular pilgrimages of Nepal. This wish fulfilling temple of Manakamana is located in the District of Gurkha in the Gandaki zone. Every year thousands of pilgrims pay homage to goddess Manakamana Mai. Two times in a year big fair takes place here and pilgrims from all over the country come with all kinds of faith. There fair of kartikPanchami (October-November) and BaishakhPanchami (April-May) are participated by thousands of pilgrims from different parts of the country.
Pilgrimage from all parts of the country and all ages visit this place. Newly married couples seeking consummation of their love, students wishing success in studies, politicians wanting to win elections, writers longing to gain name and fame and business men desiring to gain in success their business go to this temple. It lies on a hillock about 125 km from west of Kathmandu to abuKhaireni 25 kms near by the historical city Gorkha. From there roughly four hours on foot journey takes though lush greenery, silver rivers and sparkling streams to reach manokamana village. This village contains small shops and lodge line the main lane leading to the temple.
2.1.6	Pashupatinath
Lord Pashupatinath is the guardian deity Hindu people. It is the holiest and oldest shrine of lord Shiva. The temple of Pashupatinath (the lord of animal) is situated a western bank of the holy river Bagmati. It is the double roof Pagoda of gold –coated brass. The main gate and three other gates are made of silver.  It is located about three miles north of the Kathmandu city. It contains the world famous lingam (genital) of Pashupatinath. The big hilted figure of Nandi (bull) the vehicle of lord Shiva is in front of the main gate of the temple with golden roofs and silver doors is famous it the whole world.
The Pashupathinath is considered as god of gods (the great god). Its importance has been described in all old and ancient scriptures. He is worshiped as the symbol of unity by all the Hindus of the world. The very name of Pashupathinath is the culmination (union) of all sects like Saishnava, Shaiva and shakta. It is the holy temple of Hindus where thousands of devotees come to pay homage to God Pashupathinath. MahaShivaratri is the holy auspicious occasion on which he is worshipped especially by all the Hindus of the world.
The Pashupathinath is considered as god of gods (the great god). Its importance has been described in all old and ancient scriptures. He is worshiped as the symbol of unity by all the Hindus of the world. The very name of Pashupathinath is the culmination (union) of all sects like Saishnava, Shaiva and shakta. It is the holy temple of Hindus where thousands of devotees come to pay homage to God Pashupathinath. MahaShivaratri is the holy auspicious occasion on which he is worshipped especially by all the Hindus of the world.
Thousands of Hindu devotees come to this temple on the auspicious occasion of the annual festival of shivaratri (February/March) including large number of Indians. They take a holy dip in the Bagmati River outside and then enter the temple to offer obeisance to lord Shiva who is considered protector of all creature of the world. It is the holy temple of Hindus where thousands of devotees of the world come t pay respect to god Pashupathinath .Pashupathinath is the lord of beasts his vehicle Nandi(big bull), which is made of stone, installed in front of the main gate. This temple with two tired golden roof and silver doors is famous for its superb architecture. Pashupathinath is worshiped form the very early morning by hundreds of the Hindus. Entrance the temple precincts is permitted to the Hindus only but tourist can clearly see the temple and the puja performed in the temple premises form the eastern bank of the Bagmati River is AaryaGhatt.
2.1.7	Baraha-Kshetra Pilgrimage Site
Baraha- Kshetra is situated at the height of 3000ft and eight miles away formchatara project. It covers an area of about 5 to 6 k. m. It is one of the foremost important Pilgrimage places of the Hindu of the world. The literal meaning of Baraha-Kshetra is the area of the wild boar God. Baraha-Kshetra is the holly place of Hindu pilgrims, situated at the confluence of the two rivers-the Sapta-koshi and the Kokah. The famous temple of God Baraha is situated on the left bank of the Dharan. The tow-storied the temple hoses the image of Baraha, the boarincarnation of lord Vishnu. The existence of this image is of 12thcentury according to some historians.
A grand holy fair is held at Baraha-Kshetra every year in the month of October. One month long fair is held from the full moon day in the second half of January to the next full moon day in the first half of February. This is the general belief of the most of the Hindus that the fore fathers who receive panda (balls of milk pudding with flour) will liberate form the birth and death eyeless. Offering of panda satisfy the hunger of the forefathers and help them to achieve heavenly abode. According to the BarahaPuran, a Hindu scripture the dead parents and relative will receive the same spiritual advantage if their living relatives offer pandas at Baraha-Kshetra. Besids this advantage, childless couples get potency if they have holy dip in the Koshi-river.
2.1.8	Boudhanath
BoudhanathStupa is situated in Boudha, five miles east of the Kathmandu Metropolitan City. It is one of the biggest colossal Stupa in the south Asia. It is built on octagonal base, inset with prayer wheels. It has four pairs of enormous eyes looking out in the four directions. It is understood that it keeps eternal vigil for right behavior of all human beings (Rakesh, 2002)
2.1.9	Swayambhunath
The temple of Swayambhunath stands at the hillside `of the Kathmandu city. It is at a distance of two miles from the city. This temple is made of solid hemisphere of brick and soil (Rakesh, 2002).
2.1.10	Dakshinkali
Dakshinkali is the mother goddess of Nepal. She is one of the famous forms of mother goddess Kali. The temple of Dakshinkali is situated some 6miles south of Kathmandu. The image of Dakshinkali was emerged in blank and bright stone during reign of king jayaPratapMalla. Pilgrimage play homage especially on Saturday and Tuesday to this popular and benevolent Goddsess (Rakesh, 2002).
2.2 Formal institutions for tourism development in Nepal
Different formal institutions have been established for systematic plan and development of tourism in Nepal.
Ministry of Tourism (MOT)
Realizing the importance of institutional framework for tourism development, HMG established MOT in 1977. It is responsible for the main activities related to tourism including detail tourism developing, planning and analysis, implementation of tourism programs and promotional activities. The ministry has NTB, Nepal Academy of tourism and hotel management (NATHM), NCAA and RNAC.
Nepal Tourism Board (NTB)
Nepal Tourism Board is national organization established in 1998 in the forms of partnership between the His Majesty Government of Nepal and private sector tourism industry of Nepal. The main objective of the board is to make Nepal as the most attractive tourist destination in the world. Some years before the board were involved in the management of tourism marketing and its promotion. Beside this it has to develop new tourist spot in the country.
Nepal civil Aviation Authority (NCAA)
The NCAA has responsibility for planning constructing, maintaining and operating national airports and air navigational facilities in Nepal. It also issues certificates of airworthiness for aircraft based and maintained in the country, undertakes the renewal of crew licenses and enforces flight rules. The organization of DCA and its functional capability were built up through the assistance of except from the International civil aviation organization (ICAO) under UNDP finding and by institutional strengthening measures in conjunction with the Tribhuvan international airport (TIA) at Kathmandu assisted by the bank. The authority is beaded by a director general with two Deputy Director Generals. Several divisional engineers and economists are responsible for the development of planning. From the extensive work undertaken recently at the new TIA in Kathmandu, NCAA has considerable experience in managing major development projects.
Nepal Academy of Tourism and Hotel Management (NATHM)
The NATHM formerly known as hotel management and tourism training center (HMTTC) was established by the HMG/N in 1972 with the technical assistance of ILO/UNDP, the primary objective of NATHM is to produce trained and skilled work force required for the hotel and tourism industry to conduct long term higher level academic program to produce managerial level personal and to provide consultancy and carry out survey and research for the development of tourism. Now in order to meet the ever increasing demand for the managerial level personal this academy has commenced the three year BHM course with the affiliation of TU.
Department of Archeology (DOA)
The DOA is attached to the ministry of education and culture and is heated by a director general. Its responsibilities include studying the historical, cultural and artistic heritage of the country, protecting and preserving movements and published research material. The restoration work on the lower place in Gorkha, has been undertaken by DOA is high quality but program has been slow because of budgetary constraints.
Department of Housing and Urban Development (DOHUD)
The DOHUD has responsibility for housing, urban planning and coordination of physical development. The urban development division of DOHUD provides assistance to local government through town development committees (TDC) for among other things carrying out tourism related infrastructure.
Other Agencies
Several other GOs and NGOs are involved in the tourism sector. The Department of National parks and Wildlife conservation (DONPWC) is responsible for the public parks reserves and department of forest (DOF) is responsible for the forest resources of the country. Private sector organizations include the Hotel Association of Nepal (HAN), Nepal Association of Travel Agents (NATA), Trekking Agents Association of Nepal (TAAN) and Tourist Guide Association of Nepal (TGAN) and Nepal Rafting Agents Association (NRAA), National Trust for Nature Conservation (NTNC) on NGO also been activity involved in national resources oriented tourism since about 1987, particular area project (ACAP). The Government has allowed the KMTNC/ACAP to involve in community development programmed, local income generalizing activities and reforestation program.
2.3 Tourism Development in Plane Period
First Five year plan (1956-1961)
There was no specific provision for tourism development during the first five year plan, the plan gave adequate emphasis to build requisite infrastructure like road, water, electricity, construction of airport etc. (NPC, 1962)
Second Three Year Plan (1962-1965)
Having realized the importance of tourism a major source of foreign exchanges, emphasis was given to promote in Nepal and abroad and develop travel agencies, hotels during this period. Company act 1964 is the most important achievement in this plan (NPC, 1965).
Third Five Year Plan (1965-1970)
This plan emphasized to develop tourism infrastructure by establishing hotels and extension of aviation facilities, publishing Nepal abroad, production of promotional films relation to Nepal and distribution of tourism materials, conservation of temples and historical place and development of Mahendra Museum (NPC, 1964) basically to increase the number of tourist and foreign exchange was the main objective of this period (NPC, 1670)
Fourth Five Year Plan (1970-1975)
Similarly, this plan sought to enlarge the scope of tourism with trade as an important source of increasing national income and foreign exchange earnings. However, this initiative was not backed by the adequate and clearly formulated policies. The formulation of tourism master plan (1972) is the most important achievement of this plan period (NPC, 1975) 
Fifth Five Year Plan (1975-1980)
This plan focused on the preservation of historical, cultural and natural attraction of the kingdom to promote tourism and spread its growth in other potential areas form the Kathmandu valley where tourism was mostly concentrated (NPC, 1980).
Sixth Five Year Plan (1980-1085)
Plan also gave importance heavily on the master plan recommendations. The main objective of the plan was to increase foreign currency reserve to improve the balance of payment situation by increasing numbers of tourist and the duration of stay emphasis was given to encourage the establishment of import substitution industries in the tourism sector and to enhance employment generation through growth and expansion of tourism (NPC, 1985).
Seventh Five Year Plan (1985-1990)
This plan also emphasized retaining maximum, foreign currency earning from tourism to improve the balance of payment situation, creating more employment opportunities and diversifying tourism activities to potential areas with basic infrastructure facilities. During this plan period 12, 32, 184 tourist visited Nepal and the hotel foreign exchange earning was Rs. 11079.1 million (NPC).
Eighth Five Year Plan (1992-1997)
This plan also adopted tourism as an important industry for generating foreign exchange and employment opportunities. During this plan period, the Government highly emphasized to promote cultural, historical and environmental asset via, tourism promotion and developing linkage between tourism and other sector of the economy. It was emphasized to improve the regional imbalance and maintain high image of the nation in international community by providing standard service and necessary security of the tourists, when the HMG/N had formulated tourism policy 1995 in this plan period(NPC, 1997).
The Ninth Five Year (1997-2002)
This plan highly emphasized to assist poverty alleviation program by making tourism sector a part of the all round economic development of the country (NPC, 1998).This plan emphasized on the promotion of the village, professional and festival, tourism apart from the existing ones. Since the beginning of the ninth plan just to promote rural tourism of the rural areas by private sector as well as government sector had encouraged established the backward and forward linkage of the tourism sector with the nation economy, income generation by providing employment opportunity and earning foreign exchange was the main objective of this plan.
The Tenth Five Year Plan (2002-2007)
In this plan local people had been participated to conserve and promote cultural heritage of the nation. Some heritages were out of danger which was in danger list. Copy Weight Act 2059 and Copyright law 2061 were formulated office of the register had been established second world Buddha summit 2061 BS was held in Lumbini. For the economic development and poverty alleviation, targeted to the women, poor, ethnic, lower class and target groups, pilot project was launched in six districts. This was TRPAP. To produce qualified manpower in international market, bachelor in travel and tourism management course started. The arrival of tourist in tenth five year plan cannot meet the target. The growth rate of tourist arrival in tenth five year plan was 2.3 percent. In tenth five year, forty two Airlines Company were registered among them seventeen were providing their services. Similarly, out of fifty one airports thirty three were in use. In tenth plan period, many important worked had been conducted for tourism sector. 
The Interim Plan (2007-2010)
In this plan, the government of Nepal has many objectives, strategy and policy to promote tourism. For the promotion of tourism product, this plan reforms and conserve natural and cultural heritage: 'Objective of this plan'
1. To conserve and promote intellectual, cultural and other heritage.
2. In this, plan will be develop infrastructure for the promotion of tourism and will created employment opportunity in tourism.
3. It will develop domestic and international airlines.
The Three Year Plan Approach Paper (2010/11-2012/13) has aimed to attain balanced and inclusive development through tourism development. The plan has the following objectives:
· Togenerate greater employment opportunities, reduce poverty, and maintain regional balance and economic growth through developing and expanding tourism industry up to local levels along with increasing economic activities by implementing intensive and coordinated development programs; and to develop Nepal as a major tourist destination in the world. 
· To develop tourism industry as well as national economy by extending international air services along with enhancing greater accessibility by strengthening existing air transport services of the country.
The plan has taken the following policies:
· Implementation of programs as a successful national campaign, introduction of Nepal  as a new emerging destination, increase Indian and Chinese tourists through road network, extension of services and information at local levels, economic diplomacy, new tourist packages, special discounted prize, inter-continental toru9st market, utilization  and honor of , NRNS for the mission of ‘SEND HOME A FRIEND’, world-wide popularization of traditional popular major tourist destinations, formation of Buddhist circle connecting Lumbini, Tilaurakot, Ramgram, Kapilvastu, Devadaha, Gotihawa, Niklihawa, Kudan etc.
· The plan also has made its policy to adopt and explore feasible and practicable approaches to mountaineering, adventurous, pilgrimage and cultural tourism along with business, eco, agro-based, sports, education and health tourism. Promotion of domestic tourism, adaptation of Leave Travel Concession approach, integrated programs, revision and amendment of tourism related policies and acts, corridor/regional approach, formulation of periodic and annual budget and programs. For tourism through local bodies, community awareness programs, involvement of private sector, integrated information system for effective database, update and effective tourism information system are included in the policy for tourism development in Nepal. The plan has given priority to tourist friendly infrastructure protecting existing popular routes of trekking and trails.
· Local level skill development and training programs for provision of employment opportunity, data collecting system, amendment of Boot Act and Regulation and Procurement Act, 2006 to support tourism industry, legal provision to define home-stay activity, quality tourist products, regular monitoring programs and measurement of standard of services are adapted in the policy of this plan.
· Code of conduct for tourism, update and revision of Tourism Act, 1996 and Vehicle Act, 1992 and tourism related other acts and regulations are strongly adapted in the plan. Construction of alternative airport of international standard and 24 hour a day service of TIA, efficient operation of NAC along with adding up more carriers and high encouragement of international airways to make more flights in the international tourist source market of Nepal are taken as the policy of tourism development in Nepal in the plan.
2.4 Types of Tourism
There is not uniformity about types of tourism. Different scholars classified differently on the basic of purpose of visit and nature of destination place. Some of them are as follows:
Rural Tourism
It is small scale tourism from which the local population gets income and work from the activity because of the possibility to exploit its own resources in the form of labor force, knowledge, skill, land, local machinery and building material which offer opportunities to the less wealthy population segments as well though the bulk of rural tourism experiences come from the industrialized world: like Europe, rural tourism at least in the present approach which excludes much of current tourism practices in the third world.
Eco-Tourism
The Environmentally friendly tourism which both host and guest are aware of environmental degradation as a result of participation in tourist activities, protection and preservation of natural as well as socio- cultural environment while travelling has attracted the attention of all concerned with tourism, although it is new concept. It has become quite popular in tourism literature and tourism activity.
Ethnic Tourism
It is marketed to the public in terms of the "quaint" customs of indigenous community like Eskimos, the son Indians of Panama and the Tarija in Indonesia. Destination activities are characterized by visiting native home and village for observation of dance and ceremonies and shopping for primitive waves or curious. As long as the follow of visitors is sporadic and small, host guest impact is menial.
Cultural Tourism
It is concerned; this includes the "picturesque" or "local color" a vestige of vanishing lifestyle that lies within human memory with its "old style" houses, homespun fabrics, ox-drawn casts and plows, handicrafts. Destination activities are also characterized by in taking meals in rustic inns folklore performance, costumed illustrated by the case studies on Bali and Spain host-guest stresses may be maximal because the rural peasant cheats the often readily accessible form tourists resorts and large number tourists resorts and large number of visitors come from the very purpose of observing and photographing the live of peasants who become objective study.
Historical Tourism
People generally visit museum and cathedral for the purpose of knowing the glories of the post i.e. Rome, Egypt and Inca favored destination activities include guided tours of monuments and ruins. Host-guest contacts are often impersonal and detected.

Recreational Tourism
It is often sand, sea and sex promoted by beautiful color picture that makes you want to be "there" on the skin slopes, the palm-fringed beaches, the championship golf course or sunning in desk, chair that attracts tourists who want to relief or commune with native destination activities mostly confined to the sports, curative spas or sunbathing. They might have good food and convivial entertainments.
Business Tourism
It is an increasingly important component, especially in aips and the Rocky Mountains, where it allows resorts developed mainly for skilling to attract customers in the off season.
Agro Tourism
A charm of agriculture and farming attracts visits for farm. Buying and ownerships of second home in rural area has increasingly become popular to urban dwellers as a result of increased income, more, leisure time and the wish to escape from the pressure of urban life have made agro tourism popular these days. However, other additional types of tourism are available in tourism sector such as health tourism, sports tourism, pilgrimage tourism, space tourism.
Others 
Nepalese economy is of dual nature (small modern sector and vast poor rural sector), and thus the economic activities out of the poor's reach wouldn't carry any significant meaning to create just, equitable and prosperous societies in the country (Upadhyay,2008). Poverty reduction measures have to be essentially integrated with the tourism development. Someone has rightly said, Nepal is a live global museum, where hundreds of villages can be developed as tourism attractions. As tourism has tremendous forward and backward linkages it will help to boost other sectors as well as to diversity our economy for balanced development of the country. 
According to Nepal Tourism Statistics 2013, 7, 9, 616 tourists visited Nepal during 2013 with an Decrease of 0.7 percent over the previous year. The largest number of tourist visited Nepal for Holyday pleasure 4, 10,934 (51 Percent) similarly; adventure tourists posted the highest average length of stay in the country. The average length of stay was recorded as 12.60 days. It can be fairly said that promotion of pilgrimage tourism would significantly increase the average length of stay of tourists in the country.  
Investment in tourism sector has positive impact on tourist arrival as well as economic development of the country through increasing tourism activities and foreign exchange earnings. 
Tourism growth was one of the greatest success stories till 2000. But in recent years, three have been increasing warnings; the deterioration of some destinations, the overwhelming of some cultures, bottlenecks in transport facilities, and growing hostility of residents in some. Some tourism entrepreneur were earning somewhat before the start of armed conflict in Nepal in 1996. During the decade long conflict period of, while, they did not receive a single guest sometime even in a long period of time. Such was the state of the common working man in the long years of destruction and distress during the period during the period of armed conflict in Nepal. The psychological damage has caused unwillingness in the people to continue of resume their businesses. The significant damage is expected to take long to recover. Therefore, the overriding concern for the industry must be to seek out ways to enhance rather than degrade its core product; the environment, upon which all of humanity must depend for survival, In other words, the environment is tourism's resources. It is our environment or rather the experience of enjoinment of it that the tourism industry promotes and sells. The close relationship between tourism and the environment and the importance of environment planning and sustainable tourism development planning are becoming increasingly recognized. (Sharma; 2001)
The joint publication of NTB and TRPAP, (2004), "National Ecotourism Strategy and Marketing Program of Nepal, 2004" contains the overall sectors related to the tourism activities, specially the strategic plans for all sectors of Nepalese ecotourism. D Bhatt has extracted the quotes of Tourism Concern, 1991 in his book, "Ecotourism in Nepal, 2006" about the basic principles of sustainable tourism viz. using resources sustainably, maintaining biodiversity integrating tourism into planning, supporting local economies consulting stakeholders and the public, marketing tourism responsively and undertaking researches . 
The famous conservations Dr.Harka Gurung in his article "Tourism and Tirtha" published by Hotel Associations Nepal in 25 January 2000 has elaborated certain unique features of tourism in the context of a land locked country like Nepal. 
Likewise, Dr Gurung in his lectures in "International Conference on Himalayan Biodiversity, 2002" has triangulated conservation, tourism and development as mutually interconnected factors. Conservation gives assists to tourism and takes revenue; tourism provides resources for development and takes framework while conservation ensures sustainability of development by taking its physical and social enhancement. Gurung concludes that conservation promotes tourism, tourism generates revenue for conservation and development enhances sustainability of conservation. 
In an interview to Nepal Television on 18 November, 1998 Tony Hagen asserted that water resources, human resources and tourism are the main resources in Nepal but at present comparative advantages seems to be in favor of tourism which seems  to be the most viable sector . 
Likewise, Sharma (2006) in his article "Village Tourism for the Sustainability of Rural Development" in Nepalese Journal of Development and Rural Studies (Vol 3.1, Jan-Jun) has extracted the quotes of the Tenth Plan (PRSP, 2002), the tourism sector can be an important instrument of poverty reduction by increasing employment opportunities directly in urban as well as rural areas, particularly in the hills and mountain areas along trekking trails and tourism sites. He has asserted that it can be aids-led tourism development where problem of sustainability and indigenous efforts will be overshadowed. 
As stated by Nepal Tourism Board. (2006) in "Rural Nepal Guide Book" Nepal is one of the richest countries in the world in terms of natural beauty due to its unique geographical position and latitudinal variation. Within this spectacular geography are some of the richest cultures of Himalayan heritage and it has also invited tourists to meet the lovely people of rural Nepal, share a meal with them, stay at their houses and family guests, taste their local drink and see them carry on with life graciously . As well, they are expected to receive the heartwarming hospitality, to witness some of the most spectacular views of the mountain landscapes or heritage sites along the way. It has also requested to visit rural Nepal through pristine landscapes and colorful mountain cultures, to know the rural Nepal but it also gives a chance to educate and empower the local community and be a part of their development process. Similarly money spent in these areas contributes directly to the local livelihood. Therefore, with the aim of showcasing new areas and promoting and developing indigenous people and culture, are approach to tourism, based on sustainable development has been initiated by Nepal. Community-based tourism is also being initiated in other parts of South Asia as a tool for sustainable development. It has highlighted as a major tourist attractions of various parts of different regions with the people , Geography, Himalayan Region, Mountain Region, Terai Region and History as well, It has also paid attention to East Nepal, Central Nepal, West Nepal, Mid and Far West Nepal, Major Tourist Activities, Brief Ethnic profiles. In Mid Western Nepal, it has focused on Janakpurdham of Dhanusha district, the district which full of tourism potentials for pilgrimage tourism. 
In the global changeable , we need to handle according to the changing human psychology of we should modify the policies and strategies that will extend tourist stay in the country and since tourism is an active industry we should change with international trends. In this regard a noted tourism industrialist of Nepal, Karna Shakya puts forward. "Tourism is not a trade; neither just an industry, It's a science of understanding human psychology and we need to change with the changing trends and psychology if we want to keep up with the international community." 
Dhungana (2008) has written in from of a record; unfold Nepal's glorious history, culture and traditions as well as the present carnage of violence and political instability engendered by the unleashing of the hitherto dormant social and political forces. Despite the rather grim scenario of the present, the author offers a ray of hope for the future through his own patriotic affection for the genuine philosophical heritage of the motherland, the natural beauty of the landscape abundant in diverse flora and fauna, and the sense of inner peace and harmony that is to be gained by living a truly pilgrimage, non-violent, philanthropic and contemplative life dedicated to the well being of all. 


Tourism before 1950
When we come across the development history of tourism in Nepal, we can say that Tourism Prior to 1950 is the first .There was not institutional and formal development for the tourism before 1950s. But there were different practices of tourism even before 1950s. The ancient history of Nepal is the history of Kathmandu valley and the ancient history of tourism is also related to the Kathmandu valley. It is believed that Kathmandu valley took birth when a visitor named Manjushree came here from China, cut the edge of the hill in Chovar with a sword and emptied the water of the lake. After this in 249 BC, ruler Ashok of India visited Nepal as a pilgrim and creates a Monastery entitled 'Charumati Bihar', and also four Buddhist stupas in the four corners of Patan. During the Lichhavi period, most of the foreigners visited Nepal as pilgrims. At this period, the great emperor of Tibet named Shrangchong Gampo visited Nepal and married the daughter of King Anshuvarma, princess Bhirkutee. The Chinese visitor Huan Tsang described in his troves accounts the Kailaskut Bhawan and Mangriha of Lichhavi dynasty. Similarly, around 6th century, in the Kirati Regime, some foreigners visited Nepal as pilgrims. In Malla Regime there was a significant development in art and culture, and then rules of Nepal were more or less interested in greeting travelers who entered into the kingdom of Nepal as pilgrims. Krishna Mandir of Patan, Nyatpol Darwar i.e. a place of 55 windows, Pashupati Temple, Swayambhu and Stupas of Buddhist were built of renovated during this period. After the unification, the rulers of Nepal had not made any attempt to develop tourism in Nepal on the country the policy of the government was not let tourist enter into Nepal, except in some special cases. In the Rana's regime for 104 years the policy of the government was not favorable for tourism development. Only during the great festival of Shivaratri, permission was given to Indians to enter into Nepal as pilgrims. Till 1950 only 100 foreigners visited Nepal. The restrictions on tourists to enter into Nepal during the Rana regime of 104 years adversely affected tourism in Nepal. As a result there was a lack of foreign exchange earnings, from tourism fof the development of infrastructure in the country. In that time, the pilgrimage tourism was highly flourished in Nepal because different monks and other pilgrimage personalities had visited to Nepal. On the other hand, the other persons from different dynasties used to visit to Nepal either for the political purposes or the pilgrimage purposes. After the unification of Nepal, Prithivi Narayan Shah had visited to Banarash and different other parts of India for the pilgrimage as well as political purpose. King Ashok had visited to Lumbini and had created a pilgrimage pillar which is still there. 
Tourism after 1950: The second stage of Tourism started after 1950. The Tourism of 1950 is called Diplomatic Tourism where diplomats spread the word about Nepal. A great political change took place in Nepal in 1951. The Rana government overthrown from power and democracy was brought into the country. Thereafter a rage of development in the country, internal as well as external communication and transportation tasks began to start. After that only Nepal opened its access for foreigners. Swiss geologist Tony Hagen and Edmund Hillary from New Zealand who was also one of the first to climb the peak of Mt.Everest, were among the most significant tourism promoters of Nepal. Edmund Hillary also introduced and promoted mountaineering in Nepal. After the initial years of tourism, the country was rich in culture and blessed with nature's bounty emerged as one of the most popular adventure destinations in the world with its offer of mountaineering and trekking. In actual sense the promotion of tourism started more or less only in the beginning of 1960s. The then government made attempt for the development of tourism with relatively more liberal tourism policy than there before. A new era of Nepalese tourism started in November 1957when a 'Nepal Tourism Development Board' was established under the chairmanship of the minister of trade and industry. 	
We called the tourism of 1960 is Hippie Tourism, in this stage a lots hippies were here as tourist to go into hiding towards toil as Army force. 
In 1970, Nepal Tourism Development committee was constituted under the chairmanship of late prince Himalayan Bir Bikram Shah. In 1972, the committee published 'Nepal tourism Master Plan" with technical assistance from the government of Federal Republic of Germany. The master plan had been prepared for further development in the field of tourism started to be considered the country, tourism started to be considered as an industry and for its development efforts have been made to distributed posters, booklets to international organization and to provide sufficient hotel facilities and transportation facilities to tourists. As a result, there was 41 fold increases in tourists visiting Nepal, 6179 tourists in 1962 and 2,548,885 in 1990. In 1965, John Copman, who was running 'Tree Top' in Africa, came to Nepal and was begin in pressed with dense forest and wild animals started 'Tiger Top', first jungle Resort. Similarly, James Robert, Ex-British Army-man who was in British India came in contact with Nepalese Gorkha soldiers and with their links came to Nepal and introduced trekking tourism by opening company named 'Mountain Travel' in 1965, which still runs today. The 1970 decade is also called as Trekking and wildlife Tourism decade. Similarly 1980 is Cultural Tourism decade. 
Tourism after 1990: Accordingly after 1990 is third stage which is Ecotourism and now Endemic Tourism of the 21st century. By the late 1990s tourism evolved as one of the main industries of Nepal contributing 18 percent of the foreign currency earning and 4 percent of the GDP. Analysis of the event related to the development of tourism in Nepal suggested that in the decade for nineties there have been much more conscious effort to globalizing the economy of Nepal. However, here we are taking up only some important events that reflect upon globalization of tourism related activities in Nepal. These are: 
Formation of Tourism Council (1992)
National Civil Aviation Policy (1993)
Tourism Policy (1995) 
Visit Nepal Year (1998) 
Formation of Nepal tourism Board (NTB) in 1999
Destination Nepal 2002-2003
From then onwards however, there has been a streaky decline in terms of tourist arrival as well as income generation owing to several national and international misfortunes. Tourist arrival in Nepal was on a steady rise in the late 1990s, with almost half a million tourists visiting the country wholly during the Visit Nepal ' 98 period, it suddenly plunged to low numbers in the after years with the hijack of the Indian Airlines in December 1999, followed by the street riots caused by the alleged statement of Indian actor Hrithik Roshan. Since then tourist arrival has not picked up the expected numbers. The main cause behind the lagging tourist numbers in the country has been the civil strife in the country started by the Maoists and the political turmoil that has followed. 
Although there have been regional and global incidents as well, Nepal's own armed conflict and political uncertainty have been the biggest obstacles to this fledging industry. As the political strikes and harsh security measures obstruct tourists from movement, cancellations of bookings are but the natural outcome. The main causes of the Maoist insurgency and the decade-long armed conflict are: asset inequality, unemployment, unequal access to public services and over taxation, economic mismanagement, lack of democratic right and suppression. Instead of trying to find peaceful measures to end the violent conflict, the government adopted coercive method initially to cope with it. The other massive loss Nepal's tourism industry is facing today is the negative publicity being carried out by national and foreign media as a war prone zone. Political instability, frequently organized mass rallies, and strikes have significantly contributed to negative publicity in the international market. This has also led to issuance of negative travel advisories by many embassies of the primary and secondary market countries. Finally, with the royal takeover of political power in October 2002 the country plunged into an emergency and further political turmoil. The brunt of all these have been borne by all sectors in the country, and tourism is no exception. But after the peace accord we are in revival stage and belief of 30% increment in tourism. 
Peace has been elusive in Nepal, ever since the start of the armed conflict, even though all governments formed after 1996 stated peace as the primary agenda. In the past two attempts at peace and cease fire were total fiascos. With the success of the April 2006 Peoples Movement carried out jointly by the seven major political parties in coordination with the Maoists, a third attempt at peace between the democratic government and the Maoists was initiated . With the declaration of constituent assembly in recent days, a ray of hope seems to have been seen among all Nepalese. However, the endless civil strife and upraise of ethnic conflict, difference in power sharing, issues concerning decommissioning of arms and management of the militia, process of and representation in the constituent assembly, restructuring of the state etc. are some of the contentious issues and challenges that have to be met with before sustainable peace can be attained in the country. 
Tourism links unique natural resources with an exciting living cultural heritage and friendly and hospitable people. It provides significant potential to use nature-based tourism as a low-cost, eco-friendly alternative to support socio-economic growth and fight poverty. (SNV, 2003)
It is safe to assume that the centre (Kathmandu) benefits disproportionately from incoming tourism. Much of the tourist dollar remains in Kathmandu and little finds its way into other parts of the country. There exists a situation of core-periphery dependency in which the centre controls to a very considerable extent the distribution of tourism around Nepal, accumulating most of the income generated, organizing much of the travel activity in prepaid packages, and supplying many of the needs from the centre so that benefits flowing out to rural areas and towns are limited. (SNV, 2003)










CHAPTER-III
RESEARCH METHOLOGY
3.1 Research Design
It is descriptive research design it is become the information collected from the field study has been subjected for the purpose of data analysis and interpretation. The detail description and analysis has been made on term status socio economic change, and problems and prospects of term development. This study is carried out on the basis of description and analytical in nature. It will give focus on the tourism problem and prospect of pilgrimage place in Janakpur. This research try to out the tourism problem and prospect of Dhanusha district. 
3.2 Rationale for the Selection of Study Area 
Janakpur is situated in the of Dhanusha district. This area is destination for tourist to enjoy different type of Environment, culture and ethnic groups along with different places to watch. I have selected this area because of my own interest that the place where I want to get new experience and problem of Janakpur. Janakpur is the place with full of pilgrimage and cultural significant. The study area support a broad rank of tourism .People from different cast, ethnicity involve in the management of tourism problem and prospect
3.3 Nature and Source of Data
Data and information has been analyzed mainly by described method. Some aspects of this proposal have used quantitative method by applying statistical tools, rate value of average, percentage, mean and linear correlation, regression models and statically tests. Approaches of analysis are both quantitative types. This study has been conducted by generating primary data as well as secondary data. In order to collect secondary information, concerned people have been consulted. Secondary information has been taken from Nepal tourism, National planning commission, for required information and data. Various bulletins and booklets on tourism and media source like newspapers, radio, internet has also been consulted. Local tourists, hotel owners, managers, local journalists, intellectuals, politicians have also been consulted. The primary data and information has been taken via questionnaire, observation and interviewing local people, tourist, hotels owners etc. tourists has been selected though convenience sampling method for interview during survey.
3.4 Universe Sample Size and Sampling Procedure 
The Janakpurdham is the study area from where sample was collected the following table shows the population, sample of sampling procedure of the respondents, a standard sample of 30% was collected.
Table No. 3.1 :  Sampling Units
	S.N
	Streams
	Total population
	Sample size
	Percentage
	Sampling method

	1
	Tourist arrived  one  day
	100 (Average)
	30
	30
	Accidental 

	2
	Local people  
	97 HHS
	30
	30
	Random lottery 

	3
	Hotels
	10HHS
	5
	30
	Purposive  

	Total 
	
	211
	65
	
	


Source: Field survey, 2014
In this study of 10 local people, 10 tourist and 5people hotel owners and 5 people other were used for data collection.
3.5 Method and Tools of Data Collection
The researcher used different types of tools and technique like questionnaire, observation and interview in order t collect the primary data from the field. For the data collection questionnaires were served tourists who visited Janakpur. Local people and hotel owners both structured and unstructured questionnaire were used to collected quantitative information in the Janakpur.
3.5.1 Household Survey
A set of questionnaire have be used as a tool to collect primary data in order to achieve the research objectives. Sex, ethnicity, education, family size, marital status, income, expenditure, attitude and practices and influences in conservation have collect through household's survey. Head of households have interview in order to get relevant information of their respective households.
3.5.2 Key Information Interview 
Key informant interview applied to abstained information from the knowledgeable persons of the community (teachers, government officers, stakeholder, elder persons, institutions leaders etc) who known the aspect of the Janakpur historical, environmental, social, cultural and provides the information in details about their knowledgeable and experience in prospects and problem of Tourism. 
3.5.3 Observation 
Observation carried out number of times, during field visit. Observation will made about present condition of Tourism and its interrelationship with local people. The cultural, social and linguistics values also were under spotlight of research of further the level use of the local people also include inside the circle of research. Important information observed during fieldwork will note for study. 
3.6 Data Analysis and Interpretation 
The data had collected different communities and society, using various instruments and found sources has been analyzed, each part of information, classified, analyzed, described and classifying with tabulating them different categories into sub headings. The data have been analyzed using a simple statistical, tools such as percentage, bar diagram, pie chart etc. Different chart have been used t classify the quantitative as well as qualitative data. 






CHAPTER-IV
ANALYSIS AND INTERPRETATION OF FIELD DATA
4.1Pilgrimage Tourism in Dhanusha District
Janakpurdham
Terai is most fascinating city, historically called Mithila, more commonly Janakpur presently the Headquarter of both Janakpur zone and Dhanusha district, was the capital of king janak’s ancient Mithila kingdom during the tretaYug, or Period, nearly 12,000 years ago. An important Pilgrimage site for Hindus, Janakpurdham is dominated by the impressive janaki temple, an obligatory stop on the Hindu Pilgrimage circuit. Janakpurdham has its own language and script. The most important historical reference to Mithila/Janakpurdham is the Hindu epic of Ramayana. The Maithili language is widely spoken in the area. Janakpurdham is very famous for fish as the city is well known as “City of Ponds”.
Dhanushadham
This place of mythological importance lies 20 km to the north of Janakpurdham. It was here that a fragment of Shiva’s divine bow fell after Lord Ram broke it into three pieces during the Bow-Breaking Ceremony held at Rangabhoomi in Janakpurdham - a condition for obtaining the hand of Sita in marriage. During the MakarMela festival held every Sunday in the month of Magh (January-February), hundreds of thousands of devotees throng Dhanushadham to pay homage to the fossilized bow piece. Buses leave regularly for Dhanushadham from Janakpurdham. One can also reach there from Bhiman on the East West Highway - a distance of just 6 km
4.1.1 Famous Tourism Places in Janakpur
There are several famous places to visit in Janakpur Nepal. Some of the places to visit in Janakpur are as follows:

The Janaki Temple
The Janaki Temple, located in the center of the city, is well known in the Hindu Kingdom. Sita the wife of the legendary hero Ram was born in Janakpur. Throughout the year, many pilgrims come to pay their respects to Ram and Sita who are the main pilgrimage attractions in Janakpur. In the Janakpur region, one of such festival is the enactment of the wedding ceremony, decorating temples and monuments, burning of oil-lamps surrounding the temple and other historical sites in the region. The city is thronged by worshippers and visitors alike especially during the festival of BibahPanchami. This annual festival is celebrated on the occasion of Ram and Sita’s marriage and their wedding ceremony is enacted throughout the week. During this period, the city is enlivened by the wedding festivities. Ram and Sita (Janaki) are the two central characters of the great Hindu epic Ramayana. In the story, Ram strings a bow that originally belonged to Lord Shiva the Destroyer and in the process; the bow breaks into three pieces. One piece flies up to heaven. Another falls down into the depths of the underworld. Today, there is a huge pond called DhanushSagar above the very spot. The third piece flies to present day Dhanushadham, about 40 kilometers from Janakpur. There, visitors will see huge rocks shaped liked a bow. Thus, after Ram’s successful attempt to string the bow, Janaki’s father, King Janak gives his daughter’s hand in marriage to the brave prince of Ayodhya.
Ram Sita Bibaha Mandir
The ‘Ram SitaBibahaMandir’ is yet another important place of tourist interest in Janakpur. Do not forget to include this in your tours to Janakpur. This is actually a pagoda built in the traditional Nepalese form. It is interesting to see the life-size statues of Rama and Sita, the presiding deities of the pagoda. Apart from these, you will also find the statues of the brothers of Rama. This pagoda was built to commemorate the wedding of Rama and Sita. Throughout the festival there are dramas in theaters and in open streets remaking the marriage ceremony of Ram and Sita.
RatnaSagar Temple 
The RatnaSagar Temple can be reached by walking for about 10 minutes from RamanadaChowk. The temple is also dedicated to Lord Ram and Mother Sita and houses the idols of the deities. Temple is quite tall and is surrounded by a pretty garden. The sacred pond called RatnaSagar is located near the temple and is considered one of the most sacred ponds of Janakpur.
Sree Sankatmochan Temple 
The Sankatmochan Temple that is believed to relieve the devotees from any trouble is famous not only in Janakpur but also in the surrounding districts. The temple is dedicated to Lord Hanuman, the Monkey God. It is traditionally believed that worshipping at the temple will receive from all the troubles and will fulfil any wish. Large number of worshippers gathers at the temple every Saturday and Tuesday and also on other Hindu festivals. People from faraway places also arrive at the temple to offer worship. The temple is situated at a distance of 10 minutes’ walk from the Janaki Temple.
Dulha Dulhi Temple
The temple is called Dulaha-Dulahi Temple because of the idols of the deities in the fuise of bride-groom. The temple is situated at the RamanadaChowk. The idols surrounded in a glass box are really attractive. The deities housed in the temple are Lord Ram and Mother Sita.
Ram Temple 
The Ram temple is located in between the Janaki Temple and the holy DhanushSagar. The temple dedicated to Lord Ram is one of the famous temples of Janakpur. Huge fairs are hosted here on Ram Nawami, VivahPanchami and Chhaith festival. Temple sanctum bouses holds of Lord Ram and Mother Sita.
Dhanush Sagar & Ganga Sagar
‘DhanushSagar’ and ‘Ganga Sagar are two sacred tanks situated near the Ram Mandir. Here, people perform pilgrimage ablutions during the early morning hours. However, during the festivals, these tanks become extremely important in the sense that pilgrimage ceremonies conducted here. You can also find numerous cisterns all along the place. This also has pilgrimage connotations. In fact, these were built by King Janak who anticipated the arrival of Gods after the holy marriage of Rama and Sita.
Rajdevi Temple
The temple of the patron deity of King Janak, Goddess Raj Devi or Rajeshwari, lies on the north side of Ram Mandir in another compound, where during the DurgaPooja, or Dashain festival, special worship is held in the morning and evening by devotees from Nepal and India. Local organizations make arrangements for this grand worshipping ritual. According to tradition, thousands of goats are sacrificed during Ashtami-Nawami (eighth and ninth day of Dashain) in theJanakpurdham area. Thereafter,no sacrifices are allowed in the area.
Sree Janak Temple
This temple at JanakChowk is dedicated to King Janak renowned for his scholarship in that age. He was also regarded as “Videh” or someone without a body. Though this temple is comparatively small, it has held great importance in popularizing Janakpurdham as the ancient capital city of Vedic Mithila Kingdom
4.1.2 Important Festivals in Janakpurdham
Bibaha Panchami
Sita Bibaha Panchami is the auspicious day when princesses of Janakpurdham Sita married prince of Ayodhya Ram Chandra. Sita was daughter of king Janak of Janakpur. She is also known as daughter of earth. Ram was son of King Dasharath of Ayodhya. Sita and Ram was married is on Marga Sulka Panchami. Therefore, Marga sukla panchami is called Bibaha Panchami.The marriage anniversary of Lord Ram Chandra and Sita is celebrated at Janaki Mandir in Janakpurdham. The temple is filled with thousands of people from all across Nepal and India. A grand celebration is organized in Janaki temple.  The temple is decorated as a real marriage Mandap (a Hindu marriage place)


Rama Navami
This festival forms an important aspect of your tours to Janakpur. It commemorates the holy birthday of Lord Rama. It is an annual event and occurs during the period of late March and early April. Huge processions throughout the city of are common phenomena at this time of the year. Witnessing Rama Navami is one of the major components of tours to Janakpur.
Jatha-Jatin
This dance is performing med at night by a group of rural women in the month of Bhadra (August/September) when there is a drought. The women catch frogs’ andput them in small pitchers filled with a mixture of water and cow dung. The women divide themselves into two groups - one masquerading as the male, which is called ‘Jata’, and the other as the female and is called ‘Jatin’. The women then place the pitchers on their heads and go about the village, singing a song in question-answer form. At the end, they throw the pitchers into the courtyard of a person assumed to be evil-minded, and then disperse. The cultural dance is performed with the hope that there will be rain.
Jhijhiya
This festival (on the 6th day of the bright lunar fortnight in Kartik) is the most auspicious festival ofMithilanchal. (Another dance worth watching is performed by a group of women every year in the month of Ashwin (September/October) duringtheDashain festival from Ghatasthapana to VijayaDashami. In the Jhijhiya dance, some women place pitchers, with a burning lamp inside, on their heads. The pitcher has a large number of holes, and should anyone be able to count the exact number, it is believed that the vessel will catch fire, and the woman carrying it will die. The singing and dancing go on for hours, with groups of women taking turns to carry the pitchers.
Sama Chakeba	
This is a play performed by the rural women of Mithilanchal for a fortnight, starting on Chhath in the month of Kartik (October/November) and lasting till the full moon. Through this play, women express their affection to their brothers. Every evening, women leave their homes with dolls in a bamboo basket, in the middle of which they place a burning lamp. They gather at a certain crossing and sit in a circle, singing till midnight. On the final night, they burn the moustache of ‘Chugla’, the evil doll. The dolls are then disposed off amidst the playing of such musical instruments as drums and the flute in the presence of their brothers.
Chhath in Janakpur
Major pilgrimage celebrations include the major Hindu festivals such as Deepawali, and Vijayadashamifollowed by spectacular Chhath (sun worship) six days after Deepawali. Both the festivals Deepawali and Chhath are heavily celebrated with a carnival-like atmosphere. The locals take pride in the way these festivals are celebrated.
On the full moon day of February/March before the festival of Holi, a one-day Parikrama (circumambulation) of the city is celebrated. Many people offer prostrated obeisances along the entire eight km route. Two other festivals honor Rama and Sita:RamaNavami, the birthday of Lord Rama, in March–April, draws thousands of pilgrims. And the VivahPanchami or Vivah festival re-enacts the wedding of Rama and Sita at the famous VivahMandap temple on the fifth day of the waxing moon in November or early December(after KartikPurnima),where Rama broke the bow of Shiva.
Pilgrimage stay in one of the cities five good hotels or small guest houses. There are also five fully equipped dharmashalas (cheap lodgings for pilgrims.
Biswakarma Pooja
The celebration generally is done within the factory premises or shop floor, office or workshops. All the machineries are worshiped along with the worship of Biswakarma.  People worship their vehicle along with machinery. Red and white cloth and holy treads are offered to machinery and vehicles. Picture of Biswakarma is taken out in procession in many part of Nepal after the pooja is over. People install picture of lord Biswakarma at the corners of cross roads and put statues and idols of him in corner of street. Puja is also associated with the custom of flying kites. This occasion in a way also marks the start of the festive season that lasts till Diwali.
Mithilamadhaya Parikrama
(Fortnightly circumambulation of 14 Pilgrimage spots stretching 127km) takes place every year head during this month though demarcated ages of mithilanchal. The Pilgrimage includes 14 place of historical and mythological importance including four in bordering Indian Territory.
Holi
Holi is the festival of colors. It is celebrated next day after the completing of Antagriha parikrama. It is also called “phagua” in local Language.
4.1.3 Available facilities in Janakpurdham 
The development of tourist of depends upon the infrastructure facilities of destinations place. These facilities determine the geographical location of any country. It includes the various aspects such as transportation (road and air) communication electricity, and drinking and tradition are also influencing factor for tourism development.
Among the various religions places Janakpurdham in one of the important pilgrimage places of Nepal. Thousand of tourist is visiting Nepal for a long time. The infrastructure facilities are not developed properly but comparatively those facilities are improving that the previous year. Available infrastructure facilities having in Janakpurdham are given below.
Transport
Janakpurdham has an airport with connections to the Kathmandu. The narrow-gauge Janakpur Railway is the only operational railway in Nepal. Frequent bus service operates between Janakpurdham and other cities of Nepal. Within the city, travelers may hire manually pulled rickshaws.


Security
Security is one of the essential factors of tourist development. If there is on security nobody wants to go and stay in destination place. Due to the poor security and conflict within the nation tourist industry is facing challenge since last few years. Janakpurdham is also facing this problem. There is police station near army camp is also there.
Communication
Communication is also one of the important factors for tourist development. It helps to connect tourism industries tourism product and tourists by providing information about them. Because of the development of modern communication technology we can visit the world from our own room. In the context of Janakpurdham it is very rich in communication facility. All kinds of means of communication like telephone, internet, television, Radio these are available near to Janakpurdham. There is also the publication of one weekly news and daily news paper.
Accommodation
Accommodation is an important aspect of tourist industry. It determines the expenditure and duration of stay of tourist. Hotels, youth hotels, hotels, resort complexes. Holiday center, rest houses desert houses and apartment are accommodation facilities.
For the development of accommodation facilities Janakpurdham is left behind. Here sufficient accommodation facilities are available but not good managed for tourist. There are some hotels, dharmashala, are there but not good facilities.
4.2 Status of Pilgrimage Tourism
In this chapter an attempt has been made to assess the pilgrimage tourism development in Janakpurdham on the basis of view and perception collected though the questionnaire and interview with the visitors (tourist), local people, key information interview and observation. The survey results are tabulated in different tables.
4.2.1 Most attractive aspects of Janakpurdham  
The most attractive aspects that tourist like in Janakpurdham have been presented in the following table assessed them in the field.
Table No. 4.1 : Most attractive aspects of Janakpurdham
	Major
	No. of Tourist
	Percentage

	Main temple
	6
	20

	Pilgrimage environment
	6
	20

	Worshiping and preaching 
	3
	10

	Vivah panchami, Ram nawami, Parikarma, Chhath festivals
	9
	30

	Different ponds
	6
	20

	Total
	30
	100


Source: Field survey, 2014
Any area to be a tourist destination it must have some major attraction that motivate tourist to visit there. Janakpurdham as a sacred place and pilgrimage value, most of the tourists like its monuments and different festivals, temples as well as pilgrimage environment.
4.2.2	Tourist Arrival in Janakpurdham
Janakpurdham is one of the renowned sacred places for pilgrimage people and visitors. Janakpurdham is no more a pleasure garden entertained by young couples, but a center of Pilgrimage for contemplation for a spiritual efficiency. Pilgrimage especially was started in Janakpurdham since 1874 AD by queen Brish bhanu.
The new life of janakpurdham begins from the build of temple in 1874 AD. Only few pilgrims were visited this place before construction of temple. But actual data are unavailable of very beginning. This study has found some records from janakpurdham development committee but these are not final data. The inflow of tourist is more than this data.


Table No.4.2 : Tourist Arrival in Janakpurdham
	Year
	Total Pilgrimage
	Percentage

	2008
	140362
	……

	2009
	146541
	4.21

	2010
	134224
	-9.17

	2011
	155345
	13.59

	2012
	165584
	6.18

	2013
	168547
	1.75

	2014
	175000
	3.68


Source: Tourism board in Janakpurdham, 2014
The data presented in the table shows a gradual increment of tourism during, 2008 and 2009. Then the sudden decrement with a large difference in the year 2010, and again sudden increment with a greater and most percentage of the pilgrims in the year 2011 after the year 2011, the data reveals the fluctuation in total number of visitors.
The point to be viewed from the data is that the tourisms percentage has a sudden fall in the year 2010 the major reason below this can be listed as the most recent effects of the Madhesh Andolan which badly affected the travels and tourism in Terai part of Nepal.
4.2.3 Tourist Accommodations
Tourist Accommodation is the essential element for tourist development in the context of Janakpurdham there are not high class hotels but some hotels one there but not good arrangement for tourist local people and hotels owner not active of tourist attraction. So, the study has found as there is a problem of accommodation and arrangement.
4.2.4 Purpose of Visit
People visit places for different purposes and it depends on the kind of attitude they keep for that place. Data collected from the visitors of Janakpurdham shows that their main purpose to visit Janakpurdham are manly sightseeing, Pilgrimage, holyday and others as shows in the following table.
Table No. 4.3 : Purpose of visit of Janakpurdham
	Purpose of Visit
	Numbers
	Percentage

	Sight seeing
	5
	16.67

	Pilgrimage
	23
	76.67

	Holyday
	2
	6.67

	Total
	30
	100


Source: Field Survey, 2014
Figure No.4.1: Purpose of Visit to Janakpurdham


Above table and chart so that out of 30 visitors to Janakpurdham were survey, during survey to percent reported that their main purpose was to sow and worship Janaki temple and pay homage to different god and goddess enshrined in Janakpur area. The others main purposes of arrival to Janakpurdham were sightseeing, holyday, please etc.
Among 30 respondent 5 visited for sightseeing, entertainment, and visited for observing the place but 2 of them for holyday and only 2 visited other purpose. The data shows that 76.67% of the tourists visit for this purpose. It is because the place is famous for Hindu religion for the presence of Janaki Mandir and as the birth place of Janaki. Most of the Hindi tourists from the India come here for the celebration of Bivah Panchami which is the festivals in the aspect of Hindu religion.   

4.2.5	Length of Stay of Tourists in Janakpurdham
The length of stay is determined by the natural environment, accommodation facilities, entertainment and recreational activity of the destination. In the context of Janakpurdham, tourists don’t want to stay for long time. The duration of stay of tourist has been found as mentioned below in the table.
Table No.4.4 :  Length of stay of tourist in Janakpurdham
	S.N.
	Length of stay
	No. of tourist
	Percentage

	1
	Two days 
	10
	33.34

	2
	Three days
	15
	50

	3
	Four days
	3
	10

	4
	Above four days
	2
	6.66

	Total
	
	30
	100


Sources: Field survey, 2014
The above table shows that out of the 30 tourist 10 stayed two days and 15stayed three days, similarly, 3 stayed four days and 2 stayed above four days in Janakpurdham. It shows that most of the tourist stayed three days and lowest number of tourist stayed more than above four days in Janakpurdham.
4.2.6Accessibility
Transportation facilities play vitas role for tourism development. In the context of Janakpurdham motor able road has reached and many kinds of means of transportation services are available there. The table mentioned below shows the means of transportation used by tourist 
Table No. 4.5 Means of transportation used by tourists
	S.N.
	Means of transportation
	No. of Tourist
	Percentage

	1
	Public bus
	14
	46.66

	2
	Tourist bus 
	3
	10

	3
	Plane 
	5
	16.67

	4
	Private vehicle
	8
	26.67

	Total
	
	30
	100


Source: Field survey, 2014
The above table shows that 14 tourists used public bus to visit Janakpurdham, likewise 8 used private vertices. 5tourist used plane and used tourist bus and no one use others Janakpurdham. It so that public bus is the main source of transportation for Janakpurdham.
4.2.7	Distribution of Tourists by Districts and Nationality
National and international tourist some to visit at any place according to the population of any place in Janakpurdham also domestic and foreign tourist come to visit since ling ago domestic tourist come from the different districts of Nepal and foreign tourist come from the different ports of India and others third world countries.
Table No.4.6 :  Distribution of tourists by Districts
	S.N.
	Country
	Districts
	No. of tourist
	Percentage

	1
	Nepal
	Morang 
	3
	10

	2
	Nepal
	Sunsari
	1
	3.33

	3
	Nepal
	Sptari
	6
	20

	4
	Nepal
	Sirha
	1
	3.34

	5
	Nepal
	Dhanusha
	1
	3.33

	6
	Nepal
	Mahotri
	1
	3.33

	7
	Nepal
	Chitawn
	1
	3.34

	8
	Nepal
	Jhapa
	1
	3.34

	9
	Nepal
	Makwanpur
	1
	3.33

	Total
	
	
	16
	53.34


Source: Field survey, 2014
Table No.4.7 : Distribution of tourist by nationality
	S.N.
	Country
	No. of tourist
	Percentage

	1
	India
	10
	33.33

	2
	Germany
	1
	3.33

	3
	Japan
	1
	3.33

	4
	China
	2
	6.67

	Total
	
	14
	46.66


 Source: Field survey, 2014
Above table shows that out of the 30 tourists; 16 were domestic tourist and 14 were foreign tourist. The domestic tourist represented different districts of Nepal among the domestic 3 were form moving district similarly one tourist were from Sunsari district likewise, 1 form Sirha, 1 form Dhanusha, 1 from Mahottari, 1 from Chitwan, 1from Jhapa and 1 form Makwanpur respectively.In the context of foreign tourist 14 were taken as respondent which were representing from different pouts of the world. Among then 10 tourists from India, similarly 2 were from chin, similarly, 1 from Germany and 1 from Japan.
Table No.4.8 : Possibility of Visiting Janakpurdham Again
	S.N.
	Category
	No. of respondents
	Percentage

	1
	Want to visit again
	18
	60

	2
	Don’t want to visit again
	3
	10

	3
	May/ May not
	9
	30

	Total
	
	30
	100


Source: Field survey, 2014
The data shows that 60% of the tourisms want to visit again to Janakpurdham this reflects the importance of the Janakpurdham to be emerged as a tourist area in Nepal. Getting emergence of the popularity of this place as an important religions place to be visited and also the special festivals celebrated here seems to attract the tourists. Tourist of any place can flourish, if several tourists visit there. The place should be such that motivate the tourist to visit again and again in case of Janakpurdham 18 of the tourist wanted to visit Janakpurdham again where 3 don’t like to visit again. It may be due to lack of motivating factor or lack of facility.
4.2.8	Source of Information about Janakpurdham
Janakpurdham is located in central development region part of Nepal of Dhanusha District. It is not well developed area from the tourist point of view. There is not well management of the advertisement hotels and not good age, Restaurant, Dharmashala and some ponds in Janakpur. Similarly, few articles are published about Janakpurdham and Janaki temple but 25 thousands of tourists come to visit per year. Different tourist gets information from different sources. This is given below.
Table No.4.9 : Source of Information about Janakpurdham
	S. N.
	Source of information
	No. of  tourist
	Percentage

	1
	Advertisement
	3
	10

	2
	Religion and holiday
	10
	33.34

	3
	Travel agent 
	0
	0

	4
	Friends
	15
	50

	5
	Others
	2
	6.66

	Total
	
	30
	100


Source: field survey, 2014
The above table shows that out of 30 tourist is got information by friends and relative likewise, 10 got by Religion and holiday, 3 got by advertisement. Similarly no one got by travel agencies, 2 got by others sources of information about Janakpurdham. But others sources playing nominal role regarding to information for the tourist.
4.2.9Age Structure of Tourists
Among many tourists only 30 were sampled and surveyed to find out age different in Janakpurdham, which is given on the table below.
Table No.4.10 Age differences of the tourists
	S. N.
	Age
	No. of tourist
	Percentage

	1
	Below 15 years
	3
	10

	2
	15-30
	8
	26.66

	3
	30-45
	10
	33.34

	4
	45-60
	7
	23.33

	5
	Above 60
	2
	6.67

	Total
	
	30
	100


Sources: Field Survey, 2014


Figure No.4.2 : Age difference of the tourist
In this table and chat, 3person were below the age group of 20 years while 8 people were 21-30 years age group. Similarly, 10 were from 31-40 years group and 7 were 41 to 50 years age group and 2 were above 50 years of age. 
4.2.10 Occupational Difference of the Tourists
The tourists were taken from different age group and different places, along with the age group occupational sectors was also included. The occupational data has been percentage on the following table.
Table No.4.11 :  Occupation Differences of the Tourists
	S. N.
	Occupation
	No. of tourist
	Percentage

	1
	Agriculture 
	12
	40

	2
	Study
	3
	10

	3
	Business
	9
	30

	4
	Service
	5
	16.66

	5
	Others
	1
	3.34

	Total
	
	30
	100


Sources: Field Survey, 2014
The above table shows that out of 30 tourist 15 were found involved in agriculture likewise, 2 were involved in study and 7 were involved in business, actually 5 were taking service as to main occupation and I was others occupation.
4.2.11 Expenditure Pattern of Tourists
The Expenditure pattern depends upon the nature and condition of the tourist and the tourist product of destination. In the context of Janakpurdham, most of the tourist were domestic and coming from middle, lower middle and lower classes. Similarly, foreigners also belong to the same categories. So, the expenditure pattern is lower than the other tourist destinations of Nepal. The Expenditure pattern of the tourist in Janakpurdham has presented on the following table.
Table No.4.12 : Expenditure pattern of tourists
	S.N.
	Expenditure amount (NRS)
	No. of tourist
	Percentage

	1 
	Below 1000
	8
	26.66

	2
	1000-2000
	12
	40

	3
	2000-3000
	5
	16.67

	4
	3000-4000
	2
	6.67

	5
	4000-5000
	3
	10

	Total
	
	30
	100


Sources: Field survey, 2014
FigureNo.4.3 Expenditure patterns of tourists

The above table and chat show that out of 30 tourists; 8 tourists spent below 1000 and 12 tourists’ expenditure was in between 1000-2000 while 12 spent 2000-3000 5 tourists, 2 tourists spent between3000-4000 and 3 tourists spent 4000-5000.
4.2.12 Times of Visits in Janakpurdham
The attraction and facilities of the destination play the vital role for tourist. The visiting time of tourist in Janakpurdham is given blew with the help of the table.
Table No.4.13 : Times of visits in Janakpurdham
	S.N.
	Times of visits
	No. of tourist
	Percentage

	1
	One time 
	18
	60

	2
	Two time
	10
	33.34

	3
	More than two time
	2
	6.66

	Total
	
	30
	100


Sources: Field survey, 2014
Out of the 30 tourist; is expressed that it was their first visit in Janakpurdham. Similar, 10 expressed having second visit and 2 tourists visited more than two times. It was revealed while surveying them that when the desire of the tourist is fulfilled other visiting the Janakpurdham. They desire to visit second time and referred their neighbors to visit.
4.2.13Peak Seasons of Tourist Arrival in Janakpurdham
The peak season of tourist arrival in Janakpurdham has found summer but other seasons are also preferred by tourist, the detail of it has been presented in the following table
Table No. 4.14 : Peak Seasons of Tourist Arrival in Janakpurdham
	Seasons
	No. of Respondent
	Percentage

	Summer
	6
	20

	Winter
	24
	80

	Spring
	0
	0

	Autumn
	30
	100


Source: Field survey, 2014	
According to the data 80% of the tourists come in the writes season as many of the festivals, which are the key attraction of the tourists are celebrated mostly during the winter season. Also, due the higher temperature during summer season, the winter season is considered as the best condition for the living and travelling. 
For the tourist arrival, season is one of the basic elements usually, tourist go for outing in holidays. The table shows, the season of tourist arrival is winter, because most of the people of Nepal prefer to visit several historical place in winter season so that it is the rest time of their farming.
4.3	Socio-Economic Impact of tourism
4.3.1	Employment Structure 
The first and foremost economic impact of tourism is employment. It can employ all kind of manpower from skilled, Semi-skilled and unskilled as well. Janakpur has immense opportunities for women’s advancement and empowerment because there is no need of additional preparation for tourists. Tourism has allowed many households to employee seasonal labor that can assist for cooking and cleaning. Not only man even women also get benefited from visitors. The number of employment opportunities found in Janakpur is generated from tourism. The primary employment generated by tourism includes builders, labors for constructing houses, shopkeepers, tourist guide, electric rickshaw riding, rickshaw pulling, etc.
Table No.4.15 : Status of employment
	S. N.
	Category
	5 years before
	Percentage
	After 5 years
	Percentage

	1
	Employment
	24
	20
	91
	50

	2
	Semi Employment
	24
	20
	38
	20.87

	3
	Unemployment
	12
	10
	6
	3.29

	4
	Time pass business
	48
	40
	26
	14.28

	5
	Other
	12
	10
	21
	11.53

	Total
	120
	100
	182
	100


Source: Field survey, 2014
According to interview conducted among 30 key respondents, there were 120 people in 30 house hold 5 years before and now increased to 182. While seeking the impact of pilgrimage tourism in Janakpur regarding employment, it is found that the percentage of employment has been increased with 30 percent. Out of 120 there were 24 people employed and now out of 182 there are 91 people are employed. The employment status of the people was 20 percent 5 years before and now it is 50 percent.  Similarly, 20 percent people were semi employed, 10 percent unemployed, 40 percent time pass business  and 10 percent were involve in other works five years before. After five years, about 21 percent people are semi-employed, 3 percent are unemployed, 14 percent are busy with time pass business and 12 percent people are involved in other works. So after five year it seems that employment percentage has been increased with high difference due to pilgrimage tourism in Janakpur. 
4.3.2 Educational Status
Educational status of the 30 household has been divided into 7 different categories. Illiterate are those who cannot read and write whereas literate are those people who can read and write through informal education system. 
Table No.4.16 : Educational Status
	S. N.
	Category
	5 years before
	Percentage
	After 5 years
	Percentage

	1
	Illiterate
	0
	0
	0
	0

	2
	Literate 
	120
	100
	182
	100%

	3
	 Primary
	14
	11.67
	50
	27.47

	4
	lower secondary
	54
	45
	52
	28.57

	5
	Secondary
	28
	23.33
	35
	19.23

	6
	Higher secondary
	16
	13.33
	30
	16.48

	7
	BA & above
	8
	6.67
	15
	8.24

	Total
	120
	100
	182
	100


Source: Field survey, 2014
The data shows a large increment on the percentage of primary level of education during five year from 11.67% to 27.47% thought, the percentage is seen decreased for lower secondary and secondary level with a greater difference, the percentage of Higher secondary and BA and above is get increased. The pattern can be stated as there is awareness to give the primary education to the child. However, due to the lack of economical status of the people, the children are used earlier as the source of income of the family rather sending them to the school. 
4.3.3	Income Structure  
Table No.4.17 : Income Status of Respondents
	S. N.
	Income in per day
	Before
	Percentage
	After
	Percentage

	1
	500-1000 
	6
	20
	4
	13.33

	2
	1000-1500
	10
	33.33
	6
	20

	3
	1500-2000
	5
	16.66
	12
	40

	4
	2000-2500
	6
	20
	3
	10

	5
	2500-3000
	3
	10
	5
	16.66

	
	Total
	30
	100
	30
	100


Source: Field survey, 2014
The data gives a glance of changing in the income status of the respondents taken at the interval of the five years which shows the increase in the income of respondents after five years. The number of respondents having greater income i.e. above 1500 to 3000 per day is getting increase. This is because of the increase in the tourist as a source of income.
4.3.4 Status of Tourism Facilities	
Modern facilities and services is one of the major components that are necessary to attract the tourists. Janakpurdham is rich and possess all the major facilities and services to develop it as tourism; only it needs proper management and planning. Current existing facilities in Janakpurdham and Local People responses about it are shown below in the table. 


Table No. 4.18 : Status of Facilities in Study Area
	S.N
	Facilities
	Before
	After

	
	
	Good
	%
	Moderate
	%
	bad
	%
	good
	%
	Moderate
	%
	bad
	%

	1
	Water Supply 
	6
	20
	-
	-
	-
	-
	6
	30
	-
	-
	-
	-

	2
	Communication 
	-
	-
	3
	10
	-
	-
	3
	10
	-
	-
	-
	-

	3
	Electricity 
	-
	-
	6
	20
	-
	-
	-
	-
	-
	-
	6
	20

	4
	Health Service 
	-
	-
	-
	-
	6
	20
	3
	10
	6
	20
	-
	-

	5
	Security
	-
	-
	3
	10
	-
	-
	3
	10
	-
	-
	-
	-

	6
	Tourist guide
	-
	-
	3
	10
	-
	-
	3
	-
	3
	10
	-
	-

	7
	Accommodation
	-
	-
	3
	10
	-
	-
	3
	10
	-
	-
	-
	-


Source: Field Survey, 2014
Good		= When a particular facility is abundant. 
Moderate	= When a respondents don't have any idea about a particular facility. 
Bad		=When a particular facility is scarce and very difficult to use.
The table shows the status of the facilities on the study area at the area interval of five years which shows that increase in the status of water supply from 20% to 30% after five years of interval as the abundance of the water source in Terai. Also, the facilities like communication, electricity, health service, security, Tourists guide and Accommodation shows good status after an interval of five years.  
4.3.5 Status of Infrastructure in Study Area 
Infrastructure is one of the major components that are necessary to attract the tourists. Janakpurdham is rich and possess all the major facilities and services to develop it as tourism; only it needs proper management and planning. Current existing facilities in Janakpurdham and Tourists responses about it are shown below in the table.


Table No. 4.19 : Status of Infrastructure in Study Area
	S.N.
	Infrastructure
	Before
	After

	1
	Road
	Gravel
	Black pitch

	2
	Hotels
	10
	15

	3	
	Pounds
	Dust
	Clean

	4
	Cleanliness
	Bad
	Moderate

	5
	Security
	Moderate
	Good


Source: Field survey, 2014
The table shows the status of infrastructure in the study area at an interval of five years. The data shows the better status of the infrastructure such as Road, Hotels, Ponds, and Security etc. after interval of five years. This is for getting attraction of the tourist by supplying the better facilities. 
4.4 Problems and Prospects of Tourism Development in Janakpurdham
4.4.1 Problem Faced by Tourist in Janakpurdham
Problem faced by tourist in Janakpurdham have been presented in the following table as assessed tourist in the field.
Table No. 4.20 : Problems faced by tourist in Janakpurdham
	S.N.
	Problem
	No. of Respondent
	Percentage

	1
	Highly Expensive
	3
	10

	2
	Lack of good congested road 
	18
	60

	3
	Lack of security
	3
	10

	4
	Lack of accommodation
	6
	20

	Total
	
	30
	100


Source: Field survey, 2014
From the above table it is clear that 60 percentage of the tourist feel problem due to take of lack of good and congested road. Similarly, other 20 percent tourist complained that there is taking of accommodation reliable transportation facilities to reach Janakpurdham. Similarly; 10 percent tourist feel problem due to lack of highly expensive and 10 percent of tourist feel problem due to lack of security in the visiting period in Janakpurdham.
To problem tourist in any area, it should have capacity to provide facilities which the visitors or tourist want so that the tourists feel easy and comfort in visiting any area. So, in Janakpurdham also, most of the congested road and lack of accommodation and proper facilities in transportation, so government stakeholders as well as institutions involving in tourist at Janakpurdham should consider and salve these problems to make Janakpurdham as be best tourist dentition.
There are various factors to determine the problem in Janakpurdham mainly tourism industry, infrastructure facilities and tourism product are the interrelated subject matter for its development. In modern situation, the tourist desire facilities and like to go only to the facilitated tourist spot. In the context of Janakpurdham, various programs are lunched for the development of Janakpurdham heritage as an infrastructure. Comparatively the condition is improved from that of the previous years but that is not enough for the tourist. Even there may be many problems related to tourism and other sectors, only those have direct impact on tourist development have been stated under here.
Accommodation
Accommodation facility is the main aspect for tourism development. But Accommodation is Janakpurdham development. But accommodation is Janakpurdham is very poor. There are no any facility in hotels and lodges. So the main problem of Janakpurdham is luck of modern and clean accommodation facility.
Transportation
Transportation facilities are the main thing. For the tourism development, but transportation facility Janakpurdham is not good. There are not wide road just congested but vehicles are limited. The number of vehicles is not us needed. Tourism travelling in vehicle has to suffer from many difficulties. The available local buses are very crowed and unhygienic.


Communication
Communication is also one of the important factors for tourism development. It helps to know the details information about destruction place and helps to send information and about tourist product and facilities for the tourism industry. Now it is being essential factors for its development. In the context of Janakpurdham, we can many type modern means of communications but the coordination of this place to others is weak on the other level, this destination has not coordinated to the other places to promote tourism.
Advertisement
Janakpurdham is a place which has sound prospect for tourism destination. It has great historical and pilgrimage value as well. It is terai located and contains so many attractive places for tourist but most of people are unknown about Janakpurdham. If we advertisement it we advertise about the significations of this place by the modern mean of communication like news paper, FM, Radio, Internet etc. It has great potentiality of Pilgrimage tourism.
Security
Security is an essential factor for tourism development. Nobody wants to go and stay where there is not security. Now our country is facing many problems. Among these problems, security is burning issue for nation. Tourism industry is directly affected by the condition of the security of the country. Janakpurdham is one of the important pilgrimage places for Hindus. Hindu pilgrims have been visiting since long. Now the condition of peace and security is hoping to be positive. Nation is going to ...............new constitution. So we can hope that this constitution will improve the condition of peace and security and the tourism industry will grow highly.
Recreational and entertainment facilities the desire of tourist differs from one to another so, they come for different purposes, if the destination place is able to address the need of tourist they only destination becomes popular, otherwise, it cannot attract the tourist. Similarly, recreational and entertainment facilities determine in the inflow of tourist in any destination place. It consist of swimming pool, sports, ground, cultural programs, films and dance, wonderful parks, different facility in ponds, Chhath festival is one of the most important festival in Janakpurdham but not good managed for tourist, food varieties and other. But in the context of Janakpurdham only pilgrimage aspects are available. So, young tourist does not prefer to say longer in Janakpurdham.
Management
Birahatar Janakpur region development council has made attempt to develop Janakpurdham site and it has little movable and immovable property. But there are many disputes between committee member and local people.
Economy
Economy factor plays the vital role to promote any activity of any place. Some are getting part time job opportunity but women are not involve in job, totally depends upon husband in this place so, the economic problem is one of the major problem. Temple is notmaintained and the condition of sanitation is poor of Janakpurdham because of the lack of economy. It has made negate impact for the tourist. 
Fluctuation on Tourist Arrival
Nepal is known as an all season tourism destination. But different tourism spot are located in different parts of the country and they are familiar for different purpose. In certain places in certain time, the number increases as a result of this the place becomes crowded. It is the main problem in tourism industry. In such cases neither tourist get facilities nor businessmen get opportunity for longer time. Janakpurdham is also facing such problems. 
4.4.2	Prospects of Tourism Development in Janakpurdham
Prospects of pilgrimage tourist in Janakpurdham have found several, detail it presents the following table.


Table No. 4.21 : Prospects of Pilgrimage Tourism in Janakpurdham
	S.N.
	Future scope
	No. of respondent
	Percentage

	1
	Highly 
	49
	70

	2
	Moderately sound
	14
	20

	3
	Not so good
	7
	10

	Total
	
	70
	100


Source: Field survey, 2014
The prospect of tourist of any area depends upon the attractions of any tourist destination. Most of the respondent (tourists Local people and key information interview)  due optimistic that the future scope of pilgrimage tourist in Janakpurdham is highly sound where as about 20 percent of them take it as moderately sound but 10 percent disagreed to say Janakpurdham as good destination in future.
Prospects of tourism development in any area are influenced by different geographical, social, cultural and pilgrimage elements of that place. Some tourism spot have multiple features. These features determine the tourist inflow the place. In the context of Janakpurdham, it is multi-feature tourism spot of Dhanusha district. Some components about prospects of tourism development of the place are as follows.
Pilgrimage faith
Pilgrimage faith is the most important aspect to motivate the human beings. More or less all people are faithful with god in different ways. So, millions of tourists are visiting in different pilgrimage places per year. Among such places Janakpurdham is one of the important pilgrimage places for Hindus. There are some pilgrimage aspects about the attraction of Janakpurdham.
First: it is destination place for domestic place for domestic and foreign tourists. The tourists have genetic faith about God and Goddess him /her who only attain salvation (Mukti).
Second: According to the Hindu pilgrimage, one that comes to worship Janakpurdham or other Gods and Goddess he/she who only attains salvation (Mukti).
Third: It is believed that after visiting Janakpurdham the desire of the tourists are fulfilled and various tourists are still hopeful about that faith.
Fourth: All of the tourists of Janakpurdham get equal respect in this place. So, most of the tourists are from different classes castes.
In this way, Janakpurdham is become a popular destination place for Hindus. Thousands of tourists from different parts of the country are visiting every year. Among the various aspects, pilgrimage aspects are the main attractions or pull factors of those tourists. So, all of Hindu and also Buddhists pilgrimages wants to visit this place for their neighbors and friends.
Climate and Environment
Climate and environment of this place is the another important aspect for tourist. Janakpurdham is located in terai. So it has moderate climate September to December neither so cold nor so hot. We fine natural environment in this place.  The climate is appropriate and healthy.
Scenic Attraction
Scenic attraction is also an important attraction of Janakpurdham. This place is covered by different types of crops, garden, and vegetation so it looks greenery in all season. Likewise, important tourism destination like Dhanushadham, Janakpurdham, manipal, swargaduar at the south of gangasagar pond etc are not so far from place this place.
Cheap Tourism Place
It is an important tourism spot of Janakpur as well as Nepal. It is located in just 24 km far from east west highway, so the transportation cost is not expensive. There are not all types of facilities such as tourist standard restaurant, hotels and lodges. Some Dharmashala are built for the tourist. In some buildings they can pay as they want. In some certain festivals food is provided for the tourist. In such situation, each and every person can visit Janakpurdham in minimum financial expenditure. So it can be known as one of the cheap tourism spot of Nepal.	
CHAPTER-V
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
Nepal is recognized as a country gifted by nature with its own costume, social cultural values and with its pilgrimage tolerance. Having its unique features it has great prospects in the field of tourism in the villages of Nepal. Thus, a micro level study has been done entitled Pilgrimage tourism in Nepal: A case study of Janakpurdham an attempt to find out the prospects of pilgrimage tourism is Janakpurdham, so the major findings of the study are as mentioned here under.
Most of the tourist visited Janakpurdham were domestic tourist are few foreign tourists. Large number is from Sunsari because of the local land. After Sunsari, the tourist from Morang, Saptari, Siraha, Dhanusha, Mohatari, Chitwan, Jhapa, Makawanpur etc. visit Janakpurdham mainly of its pilgrimage value. The foreign tourists are limited in numbers than domestic tourist. To make tourist to stay for a long in Janakpurdham area. Extra pilgrimage activity likes guided tours. Eco-tourism and the sites related cultural activities in Janakpurdham are essential to develop. On the basis of purpose most of the tourist 70 percent visited Janakpurdham with the purpose it going on a Pilgrimage and as well as 30 percent. People sightseeing, holiday and other and majority of tourist 60 percent visited Janakpurdham for the first time and response that they want to visit again. Local buses are over crowing and old because of which tourists are unable to get modern transportation facilities.
Tourists are not satisfied with accommodation facilities near by the main temple. Most of the tourists sure found not satisfied to reliable transportation facilities. Most of the tourist preferred to travel by tourist buses. For any area to be a tourist destination, it must have some major attractions that motivate tourist. In the case of Janakpurdham most of the tourist 30 percent like different festivals, 20 percent like main temple, 20 percent like pilgrimage environment, 20 percent different pond and others 10 percent worshipping. Majority of the respondents have agriculture and business as their major occupation i.e. 50 percent respectively. Among the major occupation agriculture of the area, it shows that business is the second occupation of the tourist and there are some students. Janakpurdham is rich in pilgrimage activities but there are difficulty available other facilities and services, so tourist do not want to stay there longer time. Only 6.67 percent tourist spent above four days but 50 percent tourist stay less than three days.
Expenditure pattern of tourist is also very poor. Nobody gets proper benefit from the tourist. Mainly domestic and foreign (India) tourists are limited and their expenses. So, they do not want to spend large amount in this place only 10 percent tourist spent above 800 hundred rupees but 40 percent tourist were found spending less than 500 hundred rupees when they visit this place. Most of the tourist 60 percent are found first visitors of Janakpurdham but 30 percent second time visitors and very few more than second time. According to the local people and tourist electricity and few hotels conditions are in excellent condition. Likewise other facilities in good condition but environment, road, Transportation are not in proper condition. Pilgrimage faith, scenic attraction, Janaki temple, ponds and festivals are the main prospects of tourism development in Janakpurdham. Mainly transportation, communication, congested road, advertisement, security, recreational facilities, management and fluctuation of tourist arrival are the main problems for tourism development in Janakpurdham.
While seeking the impact of pilgrimage tourism in Janakpur regarding employment, it is found that the percentage of employment has been increased with 30 percent. Out of 120 there were 24 people employed and now out of 182 there are 91 people are employed. The employment status of the people was 20 percent 5 years before and now it is 50 percent.  Similarly, 20 percent people were semi employed, 10 percent unemployed, 40 percent time pass business  and 10 percent were involve in other works five years before. After five years, about 21 percent people are semi-employed, 3 percent are unemployed, 14 percent are busy with time pass business and 12 percent people are involved in other works. So after five year it seems that employment percentage has been increased with high difference due to pilgrimage tourism in Janakpur. Large increment on the percentage of primary level of education during five year from 11.67% to 27.47% thought, the percentage is seen decreased for lower secondary and secondary level with a greater difference, the percentage of Higher secondary and BA and above is get increased. The pattern can be stated as there is awareness to give the primary education to the child. However, due to the lack of economical status of the people, the children are used earlier as the source of income of the family rather sending them to the school. 
5.2 Conclusion
Considering all above information it has been conclude that Janakpurdham is the most important pilgrimage tourism in Nepal. The tourism in the area has brought many changes in the income, employment of the tourism infrastructure although the area has still the problem of lack of good congested road, highly expensive, lack of security, lack of accommodation, transportation, communication and advertisement, still the increasing no of tourists, unique tourism product, improving socio-economic status of people and improving tourism related infrastructure signifiers the prospects of pilgrimage tourism in Janakpurdham     
5.3 Recommendations
· There is most essential for the publicity for tourist area as Janakpurdham.
· The need for the development of the infrastructures for the attraction of the tourist.
· The facilities for the home stay programmers should be developed so as to increase the income of the local people.
· The security is also seen as a major problem for the tourism in Janakpurdham so, the security is also to be improved here.
· It is well-accepted that the tourism is the backbone of the economy as well as foreign relation or cultural relation for with other cultures for the countries like Nepal. So far, tourism in Janakpur plays the vital role for the socio-economic development as well as the source of earning for the people.
· In order to promote future tourism development in Janakpur, the government should come with concrete vision on tourism so that domestic and foreign tourists will come in huge number to visit Janakpurdham.
· Janakpur sub metropolitan city should establish separate section to take care tourism development in Janakpur as soon as possible.
· In the present context, tourism is perhaps the most important way available for cultural and social development through pilgrimage tourism. 
· Therefore, there is a great need for the country to adopt new policy measures to improve tourism development in Janakpur. 
· This research will be the benchmark for further research and policy maker for further development.
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Annex-1
QUESTION FOR TOURIST

Name:						 		Nationality: 
Age: 								Occupation: 
Sex: 	
Of Arrival: 							Date of Departure:
1. 	What is the purpose of your visit? 
a. Historical place 
b. Religious place 
c. Interesting place 
d. Others …………
2. 	How long will you stay in Janakpur? 
	…………. Day 	
3. 	If you are leaving please give the reason? 
4. 	Are you visiting in a group of alone? 
a. Along 				b. Group 
5. 	How are you visiting in a Janakpur? 
6. 	In your feeling, how is Janakpur? 
7. 	How do you like this place?
1. Excellent
1. Good 
1. Satisfactory
8. 	Are you satisfaction this visit?
1. Yes  	        		b) No 	
9. 	How many satisfaction in this visit?
1. Highly  	b) moderate		c) low  	d) not
10. 	In which sector did you get more satisfaction?
	a) Hotel   		b) traffic   		c) Transport 	d) Other
11. 	Do you think to come back again? 
         	a. Yes             		b. No 


12. 	Why to come back to Janakpur ? 
	……………………………………..
13. 	Why not to come to Janakpur? 
	………………………………….
14. 	Do you like Environment?
           a. Yes           			b. No 
15. 	Do you like this place? 
         	a. Yes             			b. No 
16. 	Why 
	…………….
17. 	Do you have any suggestion to make Janakpur a better place as tourist destination? 
18. 	What do you the people of your country feel about the present security condition of Nepal? 
         	a. Safe   		b. Not safe 		c. Not Sure 	d. Others……

















Annex-2
QUESTION FOR LOCALS

Name: `                                                                               Date:                                                                             
Age:                                                                                    Nationality:
Sex:                                                                                     Occupation:
1. 	Personal information 
	a Name  		b. Age  		c. Sex  		d. Occupation 
2. 	What is your occupation?
	a. Agriculture 		b. Business 		c. Livestock 
	d. Tourism 		e. Service 		f. Others 	g. Remittance
3. 	What is your annual income? 
	Occupations
	Income

	Agriculture
	

	Business
	

	Livestock
	

	Tourism
	

	Other
	



4. 	Do you know about tourism? 
	a. Yes 			b. No 
5. 	What is your annual Expenditure?
	Expenditure
	Amount

	Food
	

	Clothes
	

	Education
	

	Health
	

	Festival
	

	Other
	


6. 	Do you support tourism as a income source?
	a. Yes 				b. No


7. 	How do you respect the tourism?
a. Providing the food and accommodation
b. Providing the means of entertainment
c. By service
d. Others
8. 	What are the objects of attraction which can all use the tourist?
	…………………………………………………………………..   
9. 	What kind of change do you feel in Janakpur by tourist? 
a. Increase in income 
b. Rise in price 
c. Local people have become more educated 
d. Creation of the job opportunities for the local people
10. 	How much land do you have?
	Day………………………………   
11. 	What should we do to attract the tourist? 
a. Management of infrastructure development 
b. Management of food and accommodation 
c. Cultural programmed 
d. Conservation of religious site 
e. Others …………..		
12. 	Do you hope the development through the tourism? 
	a. Yes 			b. No 			c. don’t know 
13. 	How is the scenario of tourism in this area? 
	a. Good 		b. Normal 		c. Not bad d. …………….
14. 	Is it possible to reduction poverty from tourism? 	
15. 	How one the tourist behaved by the local people? 
a. Well behave 
b. Misbehave 
c. I don't know 
16. 	Are these any programmed launched pleated to tourism? 
	a. Yes 			b. No 			c. ……………….
17. 	What are the problems to promote the tourism in this area? 
	……………………………


18. 	What are the effects on your household from tourist?
-Positive                                                           - Negative
………………………..                                …………………………………
…………………………                             ……………………………………

















Annex-3
Key Information Interview Guidelines

A. Personal information
1) Name ………………………………
2) Age ………………………………….
3) Sex …………………………………
4) Education ……………………….
5) Profession ………………………..
6) Post………………………………….
7) Official address …………………
B. Questionnaire
1) Do you see the prospect of tourism in Janakpur?
a) Yes			b) no      		c) don’t know    
	If yes, what do you think about promoting the domestic tourism.
	…………………………………………………………………………………
	…………………………………………………………………………………
	…………………………………………………………………………………
	…………………………………………………………………………………
	What do you think about international tourism?
	……………………………………………………………………………………………………………………………………………………………………
2. 	What are the prime attractions in Janakpur?
a) Religious place 
b) Religious temple
c) Local people
d) Cultural tourism


B) What are the different effects of tourism in the development of this area?   	
	

	
Positive
	
Negative

	
I. Employment and service opportunity.
II. Local business opportunity.
III. Opportunity of the stablemen traditional cottage industry.
IV. Welfare of community by the development of infrastructure.
V. Growth of the cleanliness by proper disposal of sewerages.
VI. Inflation of service and commodities.
VII. Growth in moral and social assumption and value.
VIII. Awareness and community sentiment. 
	


	





4. 	What do you think about the supply of lodging and footing services?
	a) Sufficient  	b) not sufficient   	c) excess   	d)don’t know
5. 	What do you think about the availability of tourism manpower?
	a) Sufficient  	b) not sufficient   	c) excess   	d)don’t know
6. 	How many tourist visit Janakpur in year?
	…………………………………………………………………….
7. 	What is the peak season of tourist arrival in Janakpur?
	Month…………………………………………
8. 	What is the purpose of their visit?
	a) pilgrimage  	b) sightseeing  	c) adventure  	d	) other
9. 	Are there any Transport facility for tourist or they have to manage themselves.
	…………………………………………………………………………………
10. 	Do you see any prospect of religious tourism in Janakpur ?
	a) Highly sound                     b)moderate                               c)not so good 


11. 	What is the most attractive thing that the tourist like in Janakpur?
	…………………………………………………………………………………
12) 	Do you think this area as one of the best destination for the development of religious tourism?
a) If yes, why? ...................................................................................................................
b) If no, why? ....................................................................................................................
13 	If your opinion what should be done to attract more tourist?
	…………………………………………………………………………………	………………………………………………………………………….
14.  	Any suggestion to promote religious tourism in this area.
	…………………………………………………………………………………	…………………………………………………………………………
15.  	What do you think as problem to promote the religious tourism in this area?
a) Marketing      		b) transportation   	c) infrastructure+  
1. product on development 	 		e) other














Annex-4
Field visit and Observation
1. Attraction
Natural…………………………………………………………………………
Culture and heritage……………………………………………………………
Entertainment…………………………………………………………………
Other……………………………………………………………………………
2. Accessibility
Road network……………………………………………………………….
Means of transportation……………………………………………………..
Distance from the highway, km………… Hour…………..Cost……………...
3. Accommodation 
a) Hotel and restaurant 
Bedroom of hotel……………………………………………………………
Bathroom of hotel…………………………………………………………...
Hygienic food……………………………………………………………….
b) Home stay……………………………………………………………………….
4. Tourism Elements
Weather…………………………………………………………………………Scenic attraction………………………………………………………………
Amenities……………………………………………………………………
5. Hospitably……………………………………………………………………
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Sales	Sight seeing	Pilgrimage	Holyday	16.670000000000005	76.669999999999987	6.67	Percentage	Below 15 years	15-30	30-45	45-60	10	26.66	33.340000000000003	23.330000000000005	No. of Students	Below 15 years	15-30	30-45	45-60	3	8	10	7	No. of tourist 	Below 1000	1000-2000	2000-3000	3000-4000	4000-5000	8	12	5	2	3	Percentage	Below 1000	1000-2000	2000-3000	3000-4000	4000-5000	0.2666	0.4	16.670000000000005	6.67	0.1	
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