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Abstract

This research tries to reveal the role of micro-business like fruits and vegetables trading in

order to bring economical prosperity and women’s empowerment among the women traders

involved in the business. For this purpose it has selected 30 women traders from Balkhu

Fruits and Vegetable Market. According to the research, women fruits and vegetables traders

have not only made this small business a means for survival but also led themselves towards

the women’s empowerment by enriching their economical prosperity and by changing

traditional confined domestic space with their access in public domain. Throughout the study

it is revealed that these women vendors had started their business with minimum investment

as the proper means of survival in Kathmandu. Basically these women were from outside of

the valley. However, this small fruits and vegetable business has become a proper platform

for their economical and social enrichment.

At the beginning these women traders have run the business in Kathmandu in order to secure

good livelihood with many obstacles to initiate this profession. The vegetable market has

given the opportunity to exercise their business potentiality even in the central of the Nepal.

Their small trade has made their access of the urban life of Kathmandu. It is clear that the

vegetable trade is one of the proper small business that helps to survive in Kathmandu for the

women from minority communities. The women’s involvement in Balkhu vegetable market

marks that it is the platform of business for the women from each castes, ethnicities and

communities. The vegetable market is the public domain for business for all kinds of

Nepalese women from each communities, castes and ethnicities. Even for the uneducated or

for the women of low qualification of education the vegetable business could be proper

medium for self independent life. In this sense, the Balkhu Vegetable Market has become a

proper destination for uneducated, illiterate, literate all kinds of women who tries to pursue

their secure future in micro-business.

Most notable aspect of vegetable market is that these women though from low profile have

been exercising themselves in public domain by independent business. Likewise, these women

are equally responsible for their household responsibility. These woman traders are fully

satisfied with the business that they can earn form it for maintaining their livelihood. On the

other hand, they have to equally be responsible for their household works.

Likewise, the study shows that women involvements in vegetable marketing have led them to



make self decision in their household. Before they involved in vegetable marketing women

were in controlled and completely dominated by male i.e. husband, father or brother. When

they started earnings from vegetable marketing decision making role in their household has

changed subsequently. The increasing status of women’s decision making is due to their

independency of business and income generating activities.

In nutshell, vegetable market is one of the proper business platform to pursue the future,

earning and independence. It has contributed a lot for the proper enrichment of economical

and social status of women. Likewise, it is also the place of hope to exercise the business

potential even with minimum investment. Most of them agree that economic empowerment

made them independent and bold to make decisions themselves. These women even have their

proper control upon their income. Likewise, most of the women are helped by their husbands

in terms of household activities. The control of economy in women’s hand as well as

involvement of husbands in domestic works refer that the women involved in vegetable

market have been able to change the nature of gender relation and roles as the most vital

women’s empowerment in Nepalese society. The women traders of Balkhu Fruits and

Vegetable Market have brought the new image of modern women blurring the traditional

submissive female identity though they have low family backgrounds, low educational

qualifications and low cost of investment in their business. Thus, the vegetable market could

be a proper place to exercise business potentiality for the women from marginal community.



TABLE OF CONTENT

Letter of Recommendation i

Letter of Approval ii

Acknowledgments iii

Abstract iv

Table of Contents vi

List of Tables viii

Abbreviations ix

Chapter One: Introduction 1-7

1.1 Background of the Study 1

1.2 Statement of the Problem 5

1.3 Objectives of the Study 7

1.4 Rationale of the Study 7

Chapter-Two: Literature Review 8 - 19

2.1 Theoretical Review 8

2.1.1 Gender Concept 8

2.1.2 Empowerment 8

2.1.3 Women Empowerment 11

2.1.4 The Indicators of Women Empowerment 12

2.1.5 Women and Agriculture 12

2.1.6 Women, Economy and Market 13

2.1.7 Education and Women Empowerment 13

2.2 Empirical Review 14

2.3 Policy Review 16

2.4 Conceptual Framework 17

Chapter-Three: Research Methodology 20 - 22

3.1 Selection of the Study Area 20

3.2 Research Design 20

3.3 Sources of Data 20

3.4 The Universe and the Sample Size 21

3.5 Data Collection Techniques 21

3.5.1 Semi-structured Interview 21

3.5.2 Observation 21

3.5.3 Case Study 22

Page No.



3.6 Limitation of the Study 22

3.7 Data Processing and Analysis 22

3.8 Ethical Consideration 22

Chapter-Four: Data Analysis and Presentation 23 - 56

4.1 Respondent’s Place of Origin 23

4.2 Caste/ Ethnic Composition of Women Traders 25

4.3 Ownership of House at Kathmandu Valley 26

4. 4 Age of Women Traders in Balkhu Vegetable Market 28

4.5 Literacy and Educational Attainment of Respondents 29

4.6 Marital Status and Age of Marriage 31

4.7 Child Bearing Status 32

4.8 Household Responsibility 33

4.9 Nature of Institution for Child Schooling 33

4.10 Involvement of Woman Traders in Social Activities 34

4.11 Social Organization and Membership 35

4.12 Decision Making Role 37

5.13 Vegetable Marketing and Gender Behavior 40

4.14 Previous Occupation and Place of Trade 43

4.15 Occupation of Respondents’ Husband 44

4.16 Investment on Vegetable Market Business 45

4.17 Loan and its Sources 46

4.18 Sources of Marketing Goods 46

4.19 Duration of Working Hour 47

4.20 Quantity of Transaction and Profit Making 48

4.21 Control over the Income 50

4.22 Mobilization of Saving 52

4.23 Business Experience and Reason for Starting the Business 53

4.24 Supports from Family Members in Marketing Business 53

4.25 Problems Faced by Woman Traders in Balkhu Pertaining to their Business 54

Chapter-Five: Summary and Conclusion 57-61

5.1 Summary 57

5.2 Conclusion 59

References

Annex



LIST OF TABLES

Page No.

Table No. 4.1 Distribution of Respondents by Home District 24

Table No. 4.2 Caste/Ethnic Composition of Women Traders 26

Table No. 4.3 Ownership of House at Kathmandu Valley of Respondents 27

Table No. 4. 4 Age of Women Traders in Balkhu Vegetable Market 29

Table No. 4.5 Literacy and Educational Attainment Status of Woman Traders 30

Table No. 4.6 Marital Status and Age at Marriage of Woman Traders 31

Table No. 4.7 Distribution of Respondents by Child Bearing Status 32

Table No. 4.8 Status of Child Care and Household Chores of Woman Traders of Balkhu

Vegetable Market 33

Table No. 4.9 Nature of Institution for Child Schooling 34

Table No. 4.10 Involvement of Woman Traders in Social Activities 35

Table No. 4.11 Involvement of the respondents in Social Organization 35

Table No. 5.12 Status of Decision making among the Respondents 38

Table No.: 5.13 Have you ever faced any Misbehave from Males in Market 40

Table No. 4.14 Previous Occupation of the Respondents 43

Table No. 4.15 Occupation of Respondents Husband 44

Table No. 4.16 Investment on Vegetable Market Business 45

Table No. 4.17 Loan and its Sources 46

Table No. 4.18 Sources of Agricultural Marketing Goods 46

Table No. 4. 19 Duration of Working Hour 48

Table No. 4.20 Quantity of Daily Trade and Profit Making 48

Table No. 4.21 Controlling Over the Income Achieved from Business 50

Table No. 4.22 Mobilization of Saving Earned from the Marketing Business 52

Table No. 4.23 Business Working Experience in Years 53

Table No. 4.24 Types of Support from Family 54

Table No. 4.25 Problems Faced by Woman Traders Pertaining to the Business 55



ABBREVIATIONS

ADB - Agricultural Development Bank

ADB - Asian Development Bank

AGDP - Agriculture Gross Domestic Production

APP - Agriculture Perspective Plan

APROSC - Agriculture Project Service Centre

CBS - Central Bureau of Statistics

CNAS - Centre for Nepal and Asia Studies

CWCD - Center for Women/Children and Community Development

DOA - Department of Agriculture

FAO - Food and Agriculture Organization

FGD - Focus Group Discussion

GDP - Gross Domestic Product

HMG - His Majesty Government

HVC - High Value Crops

ICIMOD - International Centre for Integrated Mountain Development

ILO - International Labor Organization

JICA - Japan International Co-operation Agency

KMC - Kathmandu Munipalicity

LMP - Livestock Master Plan

MMC - Market Management Committee

MOA - Ministry of Agriculture

MOAC - Ministry of Agriculture and Cooperatives

NDDB - National Dairy Development Board

TUCL - Tribhuvan University Central Library

UN - United Nation

UNDP - United Nation Development Programme

VDC - Village Development Committee

VDC - Village Development Committee

WAD - Women And Development

WB - World Bank

WID - Women IN Development


