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ABSTRACT 

This thesis entitled ‘A Study on Homestay Torurism in Nepal; A case study of Bhada 

Homestay in Urma VDC, Kailali.' The main purpose of thesis study is that to sow the problems 

while starting the homestay tourism and to search the appropriate way of solving the burning 

problems as well as to recognize the necessities of the information about the aspects of the 

social, economic environmental of the people and their cultures .This study has been prepared 

for the fulfillment of Master Degree in Rural Development from the Central Department of RD, 

TU, Kirtipur. It is totally based on the field survey in which researcher has dug out that tourism 

is one of the greatest industries in Kailali. It is because of its natural environment mixing with 

cultural richness. 

Methodology is a set of methods and techniques to discover a new facts and information about a 

particular subject matter. So, it can be called an instrument to find out reliable and effective 

conclusion. It has adopted the following procedure to conduct this study. This study is based on 

both qualitative and quantitative information. A descriptive and exploratory research design has 

applied to the problems and of homestay tourism in Urma VDC. My study covers primary as well 

as secondary sources of data were used. To accomplish the intended objectives, the primary data 

were obtained through the use of interview, questionnaire and observation method, and 

secondary data were collected from tourism concern agencies and organizations like Nepal, 

Tourism board, District Development Committee of Kailali, Village Development Committee of 

Urma, CBS, Internet, Various journals and articles etc. The study depends of both primary and 

secondary data. The primary has been collected from the fieldwork conducted during household 

survey key informants, interview and observation.  

This research has been conducted on the basis of field survey applying exploratory cum 

descriptive in which 25 respondents, 15 tourists 19 homestay houses and 5 key informants were 

taken as sample.  It is selected by using accidental sampling method. Major research methods 

used in this study were Observation Check list and HHs survey.  

Bhada homestay have started its own rules and regulations under homestay. Homestay have 

been conducted in 19 houses by observing of two bed in a room 95 percent, cattle 100 percent, 

separate kitchenroom 89 percent, bathroom 100 percent, toilet 100 percent, chair16 percent, 

table 63 percent, sudhariyako chulo 100 percent available in each and every house.  
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There was impact of socio-economic condition in Urma VDC. Before and after starting homestay 

there have been studied of the situation. 19 Conducted studied within 100 percent agriculture 

with 5 percent business have been done after starting homestay 100 percent agriculture  with 16 

percent business, 21 percent service and 11 percent hotel have been run.  

Before, most of the people have less than 5000 monthly income but now, only 32 percent people 

have 5000 to 10000 monthly income appeared in Urma VDC. Before, nobady have more than 

15000 monthly income, but now 21 percent people have more than 15000 monthly income. 

Awareness about cultural conservation and hospitality, Increase in business and increase in 

resident's income are most beneficial areas of cultural tourism in Urma. With the most cultures 

for tourists like, Maghi, Hardahuwa, Guriya, Astimki (Astami), etc. and major attractive areas 

like Millennium Trek Ganesh community forest (flora/fauna), Jokhar lake, Sahdewa Mahdewa 

lake, Joginiya lake, Koilihwa Koilhi lake Behada baba mandir and others. Urma demands 

vision–full plan for adequately managed tourism and bring more positive benefit. 

Finally it is recommended that Urma has wide tourism potentially. In view of the promotion of 

cultural tourism, this study examines the potentiality of cultural tourism in Urma. This study 

conducted to determine the prospects and problems of homestay tourism there. The sustainable 

and vision-full exploitation of these destinations offer a wide range of comparative advantages 

for which suitable and effective plan is needed. 
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