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ABSTRACT

This study entitled "Communication Strategies Used by Nepalese Tourist

Guides" is an attempt to find out the types and frequency of communication

strategies used by Nepalese tourist guides along with the relationship between

their language exposure and the choice of particular communication strategy.

This study was carried out using both primary and secondary sources of data. I

observed and interviewed 30 tourist guides working in different places of

Kathmandu and Lalitpur districts. They were selected through purposive

sampling procedure. I observed the conversation and recorded them in the

observation table. The collected data was analyzed and interpreted to find out

the types and frequency of communication strategies used by them. It was

found that they used ten different strategies: foreignising , paraphrase,

approximation, word coinage, restructuring, topic avoidance, message

abandonment and message reduction. Among these strategies, the most

frequently used communication strategy was paraphrase. It was also found that

the guides who had more exposure to spoken language used more L2-bsaed

strategies such as literal translation, language switch, whereas the guides who

had comparatively less exposure used more L1-bsaed strategies such as

paraphrase ,approximation, etc.

This thesis consists of four chapters. The first chapter deals with the

introduction part which includes general background, types of human

communication, origin of the concept of communication strategy, definition of

communication strategy, communication strategies as strategic competence,

major aspects of communication strategy, learning strategies, communication

strategy Vs learning strategy, review of the related literature, objectives of the

study and significance of the study. The second chapter deals with the

methodology used in the study. The sources of data, samples, and sampling

procedure, tools for data collection, procedure and delimitations are included in

this chapter. Chapter three includes analysis and interpretation of data. Finally,

chapter four includes the findings and recommendations.
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