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APPENDIX: I 

PROBLEMS AND PROSPECTS OF TOURISM IN LUMBINI 

AREA 

Questionnaire related to Hotel/ Restaurant owners: 

A)        General Information: 

Name of the Hotel/Restaurant: __________  

Name of the Hotel/Business Owner: __________ 

Gender: __________ Age: __________ Address: __________ 

Nationality: __________Occupation: __________ Religion: __________ 

Education: __________ 

B) Specific Information: 

1) When the hotel/ shop were established? ………………… 

2) Please mention the no. of employees in Hotel? 

A) Male                     B) female 

3) Is this hotel in your own house or have you taken it on rent? 

A) Own house                     B) rent 

4) How many rooms are there in your hotels/ restaurants? 

Ans: ……………………………….. 

5) From where you get your necessary goods? 

a) Local market       b) Bhairahawa          c) Kathmandu      d) Others 

3) What do you think about the present situation of business (hotel/ shop) in Lumbini area? 

a) Normal                  b) Good 

c) Bad                  d) don't know  

4) Which types of facilities are provided for the tourists? 



a) Lodging/fooding b) Worship materials  c) other 

6) How many days they stay in Lumbini area? 

a)  1-day                       b)   2-5 days                             c)   5-10 days 

8) In which months Maximum tourists come in Lumbini area? 

a) September         b) October           c) BuddhaJayanti      d) Tamulohosar 

10) What is your annual income from this business (hotel/ shops)? ………….. 

11)  Have you paid tax to the government? 

 a) Yes                             b) No  

If yes mention amount....... 

12) Is this business sufficient for livelihood? 

 a) Yes           b) Not   If not what do you do others 

14) According to your opinion, what are the main problems of Lumbini area for tourism 

development? 

  a)    Lack of infrastructure facilities    

  b)    Accommodation problems          

  c)    Security                                       

  d)    Advertisement                               

  e)    Attraction                                     

  f)    If any another                                

15) In your opinion, how tourism can be developed in Lumbini Area? 

  a)  Developed the infrastructure facility    

  b)  Manage the security problem     

  c)  By maintaining the religious and cultural products  

  d)  All of above       

  e)   If other specify       



16) How is the opinion of local people about of tourism? 

  a)  Positive impact b) Negative impact  c) No impact  

17) What are the benefits from tourism? 

 a)  Income increasing b) Job opportunity              c) More education  

18) Do you think it is important to develop tourism in Lumbini Area? 

  a)  Yes, it is important b) It is not importance          c)   Don’t know  

19) What do you think about entrance fee system? 

 a)  Good system b) Bad system           c) Don’t know  

20) How much touristic goods are sold per day in average? 

a)  Below-5000b) 5000-10000 

c)  10,000-15,000d) Above15, 000 

22)  What will be the prospects of tourism development in Lumbini Area? 

  a)  Product development b) Handicraft promote  

 c)  Cultural diversity                   d)   Human resources development  

   e)  Sanitation and waste management f) Scenic beauty 

23) Would you like to give suggestion anarchy comment for the Tourism development of 

Lumbini Area? 

……………………………………………………………………………………… 

 

  



APENDIX: II 

PROBLEMS AND PROSPECTS OF TOURISM IN LUMBINI 

AREA 

Questionnaire related to Tourists 

A) General Information: 

Name: _______________________  Age: ___________  

Address: ___________    Nationality: ___________   

Occupation: ___________________  Language: ___________  

Religion: ______________________  Education: ___________  

B) Specific Information 

1) How do you know about Lumbini area? 

Neighbour and friends 

a) Book and newspaper 

b) Internet 

c) Travel agencies 

d) School or college 

e) Others 

2) Is this your first visit to Lumbini area? 

a) Yes                                    b) No          

3) If no, how many times have you been in Lumbini area? 

a) Two times     b) Three times  c) More than three times  

4) If it is your second or third visit do you find any change than previous time? 

a)  Yes     b) No  

5)  If yes, what kinds of change? 



a) Better than the previous time  b) Worse than the previous time          c) Same as 

previous  

6) What is the main propose of visiting in Lumbini area? 

a) Pleasure and entertainment b) Observe the new place       

c) Holiday purpose                   d) Business activities        

e) Research                                  d) others 

7) How many days will you stay in Lumbini area? 

a) One day b) Two days             c) Three days  d) More than three days  

8) According to your opinion, what are the main problems for the tourism development in 

Lumbini area? 

a) Lack of infrastructure facilities b) Problems of accommodation 

c) Facilities                      d) Security   

e) Economic problems          f) Advertisement   

g) All of above     

h) If any other problems specify 

10) In your opinion, how tourism can be developed in Lumbini area? 

 a) Developed the infrastructure facilities  

 b) By maintaining the religious and cultural Products   

 c) By increasing the accommodation facilities  

 d) All of above  e) if other specify   

12) What types of quality of goods are found in Lumbini area? 

  a)  Best quality c) Good  

  b) Not good   d) Bad 

  e) I don’t know 

13) What can be the   attractive things for tourists in Lumbini area? 



  a) Historical events b) cultural& religious thing  

  c) Neat & clean environment             c) Beautiful pounds, temples 

14) What is your opinion for tourist entrance fee? 

a) Expensive  b) Moderate  

 c) Cheap    d) don’t know  

15) What can be done to promote Tourism in Lumbini area? 

………………………………………………………………………………………… 

………………………………………………………………………………………… 

16) Would you like to give some suggestions and comments for the tourism development in 

Lumbini area? Give your opinion. 

…………………………………………………………………………………………………

………………………………………………………………………………… 

 

 

 

 

 

 

 

 


