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NTMP- Nepal Tourism Marketing Program

NTOs- Nepal Tourism Organizations

NTTR- Nepal Travel trade Reporter

Oct.- October

OECD- Organization for the Economic Cooperation and Development

PATA- Pacific Asia Travel Association

PTC- Pokhara Tourism Council

PQTP- Partnership for Quality Tourism Project

RNAC- (then) Royal Nepal Airlines Cooperation

SAARC- South Asian Association for Regional Cooperation



Sept.- September

SNV- Netherlands Development Organization

STDF- Sustainable Tourism Development Fund

STOL- Short Take Off and Landing

TAAN- Trekking Agents Association of Nepal

TAXR- Tax Revenue

TCNTB- Tourism Council and Nepal Tourism Board

TEAP- Tourism Environment Awareness program

TFEET- Total Foreign Exchange Earning from Tourism U.S.$ in million

TGDB- Tara Gaon Development Board

TIA- Tribhuvan International Airport

TMP- Trained Man Power

TNB- Total Number of Beds

TNH- Total Number of Hotels

TNTA- Total Number of Tourist Arrival

TRPAP- Tourism for Rural Poverty Alleviation

TSF- Tourist Service Fees

TTV- Total Trade Volume

TURGAN- Tourist Guide Association of Nepal

TXR- Total Tax Revenue

UK- United Kingdom

UN- United Nations

UNDP- United Nations Development Program

UNESCO- United Nations Educational, Scientific and Cultural Organization

VAT- Value Added Tax



VDC- Village Development Committee

VNY- Visit Nepal Year

Vol.- Volume

WE- Western Europe

WHS- World Heritage Sites

WTO- World Tourism Organization


