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ABSTRACT

The main purpose of the thesis entitled " Language Used in Cosmetic Products"

was to describe and analyze the language used in labels and wrappings of the

cosmetic products in terms of their vocabulary items, tenses, moods, sentence

structures and writing styles. The data for the study were collected from labels and

wrappings of cosmetic products viz. Health and Beauty Item, Skincare/Body

painting Item, Hair Dressing Item, Make-up and Miscellaneous. The language

used in those products was studied in detail. Observation was the tool used for

data collection. Findings of the study reveal that under tenses 'non-past' tense is

used more frequently than past tense. The researcher found that frequency of

'Imperative Mood' is the highest position and 'Probability Mood' is in the least

position than 'declarative and interrogative Moods. Similarly, under special

vocabularies, 'nouns' have been used maximally and only two adverbs have been

found among one hundred and twelve special vocabularies. Likewise, 'verbless

construction'  was found in the highest frequency whereas 'non-finite construction'

was found in the least position. Similarly, 'bold' styles of writing was found in the

highest frequency than other styles.

This thesis consists of four chapters. The first chapter deals with general

background of the study, varieties of linguistic code, introduction to cosmetics,

review of related literature, objectives, significance of the study, and definition of

terms used in the study. In the second chapter, it includes the methodology

applied in the study. It comprises sources of data, sampling procedure, tools of

data collection, process of data collection and some important limitations of the

study. Similarly, the third chapter displays analysis and interpretation of the

collected data for the study using simple statistical tools like average and

percentage. The comparison has been made, mainly between the five different

types of cosmetic products in terms of frequency. The last chapter of this thesis

presents the findings and some recommendations based on the analysis and

interpretation of the available data. Lastly, the references and appendices along

with some samples of cosmetic products have been included.
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