
i

LANGUAGE USED IN CLASSIFIED ADVERTISEMENT

A Thesis Submitted to the Department of English Education, University Campus,
Kirtipur In Partial Fulfilment of the Master's Degree in English Education

(Specialization in English Education)

By
Kamal Chandra Poudel

Faculty of Education
Tribhuvan University

Kirtipur, Kathmandu, Nepal
2008

LA
N

G
U

A
G

E 
U

SE
D

 IN
 C

LA
SS

IF
IE

D
 A

D
VE

R
TI

SE
M

EN
T 

   
 N

. 5
63

K
am

al
 C

ha
nd

ra
 P

ou
de

l



ii

LANGUAGE USED IN CLASSIFIED ADVERTISEMENT

A Thesis Submitted to the Department of English Education, University Campus,

Kirtipur In Partial Fulfilment of the Master's Degree in English Education

(Specialization in English Education)

By

Kamal Chandra Poudel

Faculty of Education

Tribhuvan University

Kirtipur, Kathmandu, Nepal

2008

T.U. Regd. No.: 9-1-50-342-96

Campus Roll NO.: 880

Second Year Exam Roll No.: 280250/063

Date of Approval of the Thesis

Proposal : 2063/12/23

Date of Submission: 2064/11/2



iii

RECOMMENDATION FOR ACCEPTANCE

This is to certify that Mr. Kamal Chandra Poudel has prepared the

thesis entitled "Language Used in Classified Advertisement" under my

guidance and supervision.

I recommend the thesis for approval and acceptance.

_____________________________

Mrs. Tapasi Bhattacharya (Guide)

Reader

Department of English Education

Faculty of Education

University Campus

T.U., Kirtipur, Kathmandu

Date: 2064-11-2



iv

RECOMMENDATION FOR EVALUATION

This thesis has been recommended for evaluation by the following

Research Guidance Committee:

Dr. Chandreshwar Mishra __________________

Reader and Head (Chairperson)

Department of English Language Education

University Campus

Kirtipur, Kathmandu

Mrs. Tapasi Bhattacharya (Guide) __________________

Reader (Member)

Department of English Education

University Campus

Kirtipur, Kathmandu

Dr. Anjana Bhattarai __________________

Lecturer (Member)

Department of English Education

University Campus

Kirtipur, Kathmandu

Date: 2064/11/28



v

EVALUATION AND APPROVAL

This thesis has been evaluated and approved by the following Thesis

Evaluation Committee:

Dr. Chandreshwar Mishra __________________

Reader and Head (Chairperson)

Department of English Language Education

University Campus

Kirtipur, Kathmandu

Dr. Jai Raj Awasthi __________________

Professor (Member)

Department of English Education

Chairman

English and Other Foreign Languages Education

Subject Committee

Mrs. Tapasi Bhattacharya (Guide) __________________

Reader (Member)

Department of English Education

University Campus

Kirtipur, Kathmandu

Date: 2064/12/1



vi

ACKNOWLEDGEMENTS

Firstly, I would like to express my sincere and heartfelt gratitude to

my honorable Guruma and thesis supervisor Mrs. Tapasi Bhattacharya,

Reader of the Department of English Education, T.U., for her invaluable

guidance and constructive suggestions. Her kind co-operation and keen

interest, during the writing of this thesis, will remain forever in my

memory.

I am highly indebted to Dr. Chandreshwar Misra, Head,

Department of English Education, Prof. Dr. Shishir Kumar Sthapit, the

retired professor and Prof. Dr. Shanti Basnyat. I am equally highly

indebted to Prof. Dr. Jai Raj Awasthi, Chairman of English and the

Foreign Language Education Subject Committee.

I am indebted to my Guruma Dr. Anjana Bhattarai for providing

me with first-hand theoretical knowledge on research methodology. I am

grateful to my Gurus Prof. Dr. Govinda Raj Bhattrai, Assist. Dean,

Faculty of Education, Dr. Balmukunda Bhandari, Mr. Vishnu S. Rai,

Mr. Padam Lal Bishwokarma, Mr. Ram Ekwal Singh, Mr. Bal

Krishna Sharma, Mr. Prem Bahadur Phyak, Mrs. Madhu Neupne,

Mrs. Saraswati Dawadi, Mr. Durga Pokhrel, Mr. Uma Nath Sharma

and Mr. Yam Prasad Sharma, Lecturer of Thakuram Bahumukhi

Campus, Birgunj, for his valuable suggestions.

I would like to offer special thanks to my spouse Mrs. Laxmi

Acharya who always supported me to complete this dissertation in time.

Similarly, I would like to express my thanks to my brothers Subhash



vii

Chandra Poudel, Santosh Chandra Poudel and my brother in law Rishi

Ram Acharya.

Last but not the least, I would like to thank Mr. Jhankar Pandey,

Tulasi Rijal, Pasupati Chaudhary and Rudra Bhusal. Similarly, Jeeten

Maharjan of Jee Computer Center, Kirtipur deserves my thanks for his

excellent computer work.

Kamal Chandra Poudel



viii

ABSTRACT

The study entitled "Language Used in Classified Advertisement"

intends to find out and describe the sentence types/constructions, language

functions, English tense and language aspects used in classified

advertisements.

Since the research work is a library based one, the data for this

study, which are samples of classified advertisements, were collected from

four different newspapers namely, The Himalayan Times, The Hindustan

Times, The Japan Times and The New York Times published from Nepal,

India, Japan and the USA respectively. One hundred twenty sample pieces

of classified advertisements were collected from the above stated four

newspapers. Thirty pieces of classified advertisements were collected from

each type of newspaper. Among the major findings in sentence

constructions, verbless constructions are found to be used the highest. In

case of language functions, expressing directions are found to be used in

the highest position. Similarly in the case of English tense used in the

newspapers, past is found only in The Himalayan Times published form

India. Simple, perfective and progressive are very common in the

newspaper where as perfective progressive is not found to be used.

The research consists of four chapters. Chapter one deals with the

introduction. It includes general background, mass media and its

significance, classified advertisements, sentence constructions, language

functions, English tense, language aspects, review of related literatures,

objectives of the study, significance of the study and definition of the

terms.

Chapter two deals with the methodology adopted for the study.

Under this chapter, sources of data, Sampling procedures, tools for the data
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collections, process for the data collection and limitation of the study are

studied.

Chapter three deals with analysis and interpretation of the data. In

this chapter, the data collection from different newspaper are analyzed and

interpreted mainly in descriptive form. It is done under five sub headings:

on the basis sentence structure, on the basis of language aspect, on the

basis of English tense and on the basis of language functions.

Chapter four presents the findings and recommendations of the

study. Findings are derived from the analysis and interpretation of the data

carried out in chapter three. Recommendations are made on the basis of

findings.

The references and appendices have been included in the last part of

the thesis.
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